
 
EXECUTIVE COMMITTEE MEETING 

Thursday, November 19, 2020 | 2:00–4:00 pm 
Zoom Conference Call 

 
TIME ITEM PRESENTER 

2:00 pm 1. Review the agenda Russ 

2:05 pm 
(10 min) 

2. MANAGE 
a) COVID-19 Update 
b) September Financials 
c) 2020 DJC Icon Award 

Mike/Russ 
Mike 

Joe/Jenn 
Mike 

2:15 pm 
(30 min) 

3. ADVOCATE – Protect the construction industry and strengthen 
AGC’s impact on public policy 
a) Oregon Election Results Debrief 
b) OR-OSHA Rulemakings Update 
c) Workers’ Compensation Update 
d) Third Special Session (???) 

Russ/Dee/Tom 
 

Dee/Tom/John 
Dee/Tom/John/Kirsten 
Dee/Tom/John/Kirsten 

Dee/Tom/John 

2:45 pm 
(20 min) 

4. GROW – Grow and develop the construction workforce and 
leadership of the future 
a) Community College Partnership Update 
b) National Apprenticeship Month Event 
c) Impact of Educator Externship 2020 
d) Thank You Video from ED EX SW Washington 
e) Community Partnership Award  
f) Communications Plan Recommendation 

Yohn/Aaron/Frosti 
 

Frosti 
 Frosti 
Frosti 
Frosti 
Frosti 
Aaron 

3:05 pm 
(10 min) 

5. ENGAGE – Provide relevant products, services, and events to 
connect and engage our membership 
a) October and November Membership Stats 
b) 2021 Council Steering Committee Updates 
c) 2021 Event Review 

Scott/Ali  
 

Ali 
Ali 

Viktoria 

3:15 pm 
(20 min) 

6. SAFETY – Deliver industry-leading health and safety services to 
our members 
a) OR-OSHA COVID-19 Temporary Rule 
b) AGC Guidance Documents and Resources for Members 
c) Crane Management Training – Review 
d) TARP: Targeted Account Retention Program 
e) Safety & Health Council Update 

Steve/Dennis 
 

Dennis 
Dennis 
Dennis 
Dennis 
Dennis 

3:35 pm 
(20 min) 

7. 2021 Budget Review Joe/Jen 

3:55 pm 
(5 min) 

8. New Business Russ 

4:00 pm 9. Adjourn Russ 
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Kari Schoonover

Subject: MEMBER UPDATE: COVID-19 Guidelines and Resources
Attachments: 11-10-20-COVID-19-Job-Site-Practices.pdf; Model COVID-19 Notification Policy.pdf; OSHA rule 

summary 11.12.201.pdf

Importance: High

November 13, 2020  
  
Dear AGC Member:  
  
It has been several months since I have been in contact to update you about COVID-19 and its effect on the construction 
industry. I want to thank you for all that you have done to keep your employees and workplaces safe, and to keep the 
construction industry open in Oregon. Your positive response has been recognized by Oregon’s government officials and 
has been critical in keeping our industry building.  
  
This afternoon, Oregon Governor Kate Brown announced new responses to a reported increase in presumptive COVID-19 
cases in Oregon. The Governor’s directive applies statewide. Accordingly, attached to this message are documents with 
information in these areas, which can also be found at the chapter’s website:  
 

 Updated job site safety and health guidance you will need to keep your job sites open.   

 Updated guidance that was released today by Oregon OSHA about what to do in the event of an 
outbreak so you can respond in a safe and timely manner.  

 Information to help you understand and follow Oregon OSHA’s recently implemented COVID-19 temporary rule. 

 Also, the governor has ordered that any employees who can work from home must work from home to the greatest 
extent possible. This applies specifically to office employees in all industries. 

  
We know that when you are trying to move quickly to respond to an issue, you do not have time to dig around for the 
information you need. Attached to this email are some resources that you might need, for easy reference. Our website is 
also a good place to find information; we encourage you to visit the chapter’s COVID Safety & Health page. 
  
Also, please remember that you have a team of highly trained safety professionals available to help you. Our safety 
management consultants will help guide you through the process to keep your jobsites safe and to deal with any COVID-19 
related issues that may arise. I have asked them to reach out to you, so look for that contact and utilize these resources. If 
you are not a participant in our SAIF workers’ compensation program, contact Lisa Wisler, lisaw@agc-oregon.org or 503-
685-8306. I also want to remind you that, as members, you have the full support of HR Answers. Their team can provide 
you with immediate and practical support to implement these guidelines. 
  
We will also have some members-only materials that will not be posted to the public on our website; contact your safety 
management consultant or contact Lisa Wisler, lisaw@agc-oregon.org or 503-685-8306. Keep an eye out for the 
chapter Fast Facts emails and on our website for those when they become available in the next week or so. 
  
Thank you again for all your outstanding work in keeping our industry safe and working. Your response has been critical 
in meeting these goals. We want to do everything we can to continue that. Please do not hesitate to reach out to us directly 
if we can help you. 
 
Sincerely, 

 
MIKE SALSGIVER 
EXECUTIVE DIRECTOR 
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All contractors should incorporate COVID-19 transmission and prevention into all job hazard analyses (JHAs) and pre-
task safety planning for all aspects of the work. This tool is provided solely as a guideline for contractors and is not to 
be relied upon to prevent the spread or transmission of COVID-19 or prevent a safety violation from being issued by a 
jurisdictional authority. This is not legal advice. Contractors should continually evaluate the specific hazards at their job 
sites along with the Centers for Disease Control and Prevention (CDC) recommendations to determine the most 
appropriate job hazard analysis for the project/task as it relates to the spread and/or transmission of COVID-19. 
 
Physical Distancing Measures 
 
• To ensure appropriate physical distancing, construction employers must do the following: 

o Ensure that workers maintain at least six feet of physical distance between themselves and their co-workers on 
all construction sites, except as otherwise provided. 

o Limit work in occupied areas of a home or other structure to only those tasks that are strictly necessary. 
o When it is not practical to maintain a physical distance of at least six feet, ensure that workers remain separated 

to the largest degree practical and that the duration of such activity is kept as short as possible. 
o All contractors on site should communicate and coordinate to prohibit large gatherings of more than 10 people in 

one common location on the job site, such as rest breaks, all-hands meetings, and lunches. 
o Limit jobsite meetings and replace them with virtual or call-in meetings. 
o Construction employers are encouraged, but not required, to redesign workflow, including access to stairwells, 

floor levels, etc., to maximize distance between workers; one-way routes, if used, should include signage. 
 

Employer Responsibilities 
 
• Advance Screening: Each construction employer who controls access to a site must develop and implement a 

system to screen employees and visitors accessing the site using a pre-screening checklist consistent with 
recommendations from the Centers for Disease Control and Prevention. 

• Exposure Risk Assessment: No later than December 7, 2020, all employers must conduct a COVID-19 exposure risk 
assessment, without regard to the use of personal protective equipment, masks, face coverings, or face shields. If an 
employer has multiple facilities that are substantially similar, its assessment may be developed by facility type rather 
than site-by-site so long as any site-specific information that affects employee exposure risk to COVID-19 is included 
in the assessment. 
o AGC Oregon-Columbia Chapter will provide an Exposure Risk Assessment template to assist AGC members in 

completing this task. 

• Infection Control Plan: No later than December 7, 2020, all employers must establish and implement an infection 
control plan based on the risks identified in the exposure risk assessment that implements the controls identified in 
the exposure risk assessment including, but not limited to, ventilation, staggered shifts, redesigning the workplace 
to accommodate physical distancing, reducing use of shared surfaces and tools, limiting the number of employees 
and other individuals in work areas, personal protective equipment, etc. 

OR-OSHA COVID-19 Jobsite Guidance for Construction 
Operations 

 

https://www.cdc.gov/coronavirus/2019-nCoV/index.html
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o AGC Oregon-Columbia Chapter will make a sample Infection Control Plan available to assist AGC members in 
completing this task. 

• Employee Information and Training: No later than December 21, 2020, employers must provide workers with 
information and training regarding COVID-19. This information and training can be provided remotely or by using 
computer-based models, but must be provided in a manner and language understood by the affected workers. 
o AGC Oregon-Columbia Chapter will provide virtual COVID-19 training program to assist AGC members in 

completing this task. 

• The employer must provide masks, face coverings, or face shields for employees at no cost to the worker. If an 
employee chooses to wear their own mask, face shield, or face covering instead of those provided by the employer, 
the employer may allow it. 

• Posting Requirements: The COVID-19 Hazards Poster, provided by Oregon OSHA, must be posted in a conspicuous 
manner in a central location where workers can be expected to see it (for example, a location where employees 
report each day or at a location from which employees operate to carry out their activities). Employees working 
remotely must be provided with a copy of the COVID-19 Hazards Poster through electronic or equally effective 
means. 
o COVID-19 Hazards Poster  
o COVID-19 Hazards Poster – Spanish 

• Attendance at safety meetings should be communicated verbally and the foreman/superintendent should sign in 
each attendee. Contractors should not pass around a sign-in sheet or mobile device to confirm attendance.  

 
Worker Personal Responsibilities 
 
• If employees have symptoms of acute respiratory illness (i.e., fever, cough, shortness of breath), they must stay 

home and not come to work until free of symptoms for at least 72 hours, without the use of medicine, or as 
recommended by the CDC. Refer to CDC guideline: What To Do if You Are Sick. 

• Employees must notify their supervisors and stay home if they are sick. They must consult medical attention if they 
develop symptoms of acute respiratory illness. Refer to CDC guideline: What To Do if You Are Sick. 

• Workers must wear a face covering where required. 

• Workers must participate in and comply with all the employer’s COVID-19 trainings, practices, and policies. 
 
Face Coverings and Personal Protective Equipment (PPE) 
 
• Masks, Face Coverings, and Face Shields. To reduce the risk of transmission from potentially infected individuals, 

employers operating facilities must review and implement OHA Statewide Mask, Face Covering, Face Shield 
Guidance; if at any point such guidance is no longer available, such employers must require all employees, patrons, 
and other visitors five years of age and older, unless they are eating or drinking, to wear masks, face coverings, or 
face shields in all indoor spaces, and in all outdoor spaces whenever at least six feet of physical distancing cannot be 
consistently ensured. 

• In accordance with Oregon Health Authority Statewide Mask, Face Covering, Face Shield Guidance and subsection 
(3)(b) of the Temporary Rule for COVID-19, it is strongly recommended but not required that individuals wear a 
mask or face covering as source control instead of a face shield alone. 

• While reasonable accommodation for those unable to wear a mask, face covering, or face shield must be provided, 
such an accommodation does not include exempting individuals from the requirement to wear a mask, face 
covering, or face shield. 

https://osha.oregon.gov/OSHAPubs/5504.pdf
https://osha.oregon.gov/OSHAPubs/5504s.pdf
https://www.cdc.gov/coronavirus/2019-ncov/if-you-are-sick/steps-when-sick.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fabout%2Fsteps-when-sick.html
https://www.cdc.gov/coronavirus/2019-ncov/if-you-are-sick/steps-when-sick.html?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fcoronavirus%2F2019-ncov%2Fabout%2Fsteps-when-sick.html
https://sharedsystems.dhsoha.state.or.us/DHSForms/Served/le2288k.pdf
https://sharedsystems.dhsoha.state.or.us/DHSForms/Served/le2288k.pdf
https://sharedsystems.dhsoha.state.or.us/DHSForms/Served/le2288k.pdf
https://osha.oregon.gov/OSHARules/div1/437-001-0744.pdf
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• When employees are transported in a vehicle for work purposes, regardless of the travel distance or duration 
involved, all occupants in the vehicle must wear a mask, face covering, or face shield unless employees are wearing 
respirators in accordance with the Respiratory Protection Standard (29 CFR 1910.134).  
o This requirement does not apply when all occupants within the vehicle are members of the same household. 

• Contractors should continue to provide and direct employees to wear N95 face masks or ½ mask cartridge 
respirators if required by the task. Face coverings may be required where the task does not require N95 face mask 
or ½ mask cartridge respirators and are not to be a substitute for social distancing.  
 

Sanitation and Cleanliness 
 
• The employer must regularly clean or sanitize all common areas, shared equipment, and high-touch surfaces as 

defined by OR-OSHA that are under its control and that are used by employees or the public. 

• Such regular cleaning or sanitization must be implemented based on the following frequencies: 
o At least once every 24 hours if the workplace is occupied less than 12 hours a day; or 
o At least every 8 hours while in use, if the workplace is occupied more than 12 hours a day. 

• Employers must provide employees with the supplies (soap and water) and the reasonable time necessary to clean 
or sanitize more frequently than would otherwise be required if the worker chooses to do so. 

• All workers should wash hands often, especially before eating, smoking, or drinking, and after blowing your nose, 
coughing, or sneezing. Workers should refrain from touching their face. 
o Providing hand sanitizer is acceptable in the interim between availability of hand washing facilities. 
o The general contractor shall communicate as to what steps are being taken to provide adequate 

sanitary/handwashing facilities on the project.  
o Employees performing cleaning will be issued proper PPE, such as nitrile gloves and eye or face protection as 

needed. 
o Maintain Safety Data Sheets (SDS) of all disinfectants on site. 
o Any trash from the trailers or the job site should be changed frequently by someone wearing gloves. After 

changing the trash, the employee should throw the gloves away and wash their hands. 
 
Workers Entering Occupied Buildings and Homes 
 
Many contractors and service technicians perform construction and maintenance activities within occupied homes, 
office buildings, and other establishments. Although these are not large job sites, these work locations present their own 
unique hazards with regard to COVID-19 exposures. Plumbers, electricians, and heating, ventilation, and air conditioning 
(HVAC) technicians are examples of these types of workers. All such workers should evaluate the specific hazards when 
determining best practices related to COVID-19. 

• Require the customer to clean and sanitize the work area prior to the workers’ arrival on site. 

• Limit work in occupied areas of a home or other structure to only those tasks that are strictly necessary. 

• Technicians should sanitize the work areas themselves upon arrival, throughout the workday, and immediately 
before departure.  

• Require customers to keep household pets away from work area. 

• Ask that occupants keep a personal distance of 10 feet at minimum. 

• Do not accept payments on site (no cash or checks exchanged). Require electronic payments over the phone or 
online. 

• Workers should wash hands immediately before starting and after completing the work. Refer to CDC guideline: 
When and How to Wash Your Hands. 

https://www.cdc.gov/handwashing/when-how-handwashing.html


  
Department of Consumer & Business Services 

Issued November 12, 2020 

Oregon OSHA COVID-19 Workplace Advisory Memo (11.12) 

“Model Policy for Notification of Employees when COVID-19 Exposure Occurs”   
Subsection 3(j) of the recently adopted Oregon OSHA Temporary COVID-19 rule includes a provision 
requiring almost all employers to develop a COVID-19 infection notification process. The process must 
provide for the notification of exposed employees – those who were within 6 feet of a confirmed COVID-
19 individual for a cumulative total of 15 minutes or more – and of affected employees – those who 
work in the same facility or in the same well-defined portion of the facility (such as on the same floor or 
in the same building within larger complex). 

This policy and procedure need not be extensive. Implementation of a  simple, straightforward policy 
such as the following model would satisfy the requirements of the rule: 

 

COVID-19 Notifications by ABC Company 
All employees and managers are expected to notify [the owner, the safety director, human resources, etc.] 
in the event that they test positivize for COVID-19 or they become aware that another individual who has 
been present in the worksite (employee, customer, contractor, guest, etc.) has been confirmed as having 
COVID-19. When such a notification occurs or ABC Company becomes aware that a person with 
confirmed COVID-19 has been in the workplace by any other means, the following measures will be 
taken: 
A. Based on a reasonable assessment of the activity of the individual with confirmed COVID-19, ABC 

Company will seek to identify each employee who was likely to have been within 6 feet of the 
infected individual for a cumulative total of 15 minutes or more. Those employees will be notified 
individually of the exposure (by telephone, text message, or e-mail) and will be advised that they 
should seek guidance from their individual physician or from local public health officials about 
testing options. The individual who was the source of the exposure will not be identified. 

B. In addition, the following notification will be sent to everyone working in the facility where the 
exposure occurred, even if they did not appear to have close contact with the individual in question: 
We have been notified an individual who has been present at [location] has been diagnosed with 
COVID-19. We are notifying those individuals who appear to have had close contact with the 
individual, but we want to alert everyone to the possibility of exposure.  
If you experience symptoms of COVID-19 illness, please inform [contact person] and contact your 
health care provider. ABC Company, as always will protect all employee medical information 
confidential and will only disclose it only to the degree such disclosure is strictly necessary.  
For more information on COVID-19, including symptoms of which you may want to be aware, 
please visit the Oregon Health Authority COVID-19 website or the US Centers for Disease 
Control & Prevention COVID-19 website. 
If you have any questions or concerns, please contact [contact person].  

 

https://osha.oregon.gov/OSHARules/div1/437-001-0744.pdf
https://govstatus.egov.com/OR-OHA-COVID-19
https://www.cdc.gov/coronavirus/2019-ncov/index.html
https://www.cdc.gov/coronavirus/2019-ncov/index.html


 
 

OR-OSHA Temporary COVID-19 Rules 

Unless otherwise noted, these rules go into effect on November 16, 2020. 

Physical distancing.  

• Employers must make sure that work activities and workflow are designed to 

eliminate the need for any employee to be within 6 feet of another individual to do 

their job duties, unless the employer can demonstrate that such physical distancing 

is not feasible for certain activities.  

Mask, face covering, or face shield requirements.  

• All individuals (employees and the public) at the workplace must wear a mask, face 

covering, or face shield. It is strongly recommended, but not required, that 

individuals wear a mask or face covering rather than relying on a face shield alone.  

o While reasonable accommodation for those unable to wear a mask, face 

covering, or face shield must be provided under applicable state and federal 

laws, this accommodation does not include simply exempting individuals 

from the requirement to wear masks, face coverings, or face shields.  

• The employer must provide masks, face coverings, or face shields for employees at 

no cost to the worker.  

• If an employee chooses to wear their own mask, face shield, or face covering instead 

of those provided by the employer, the employer may allow it but is not required to 

do so unless the employee chooses to wear a respirator under the “voluntary use” 

provisions of the Respiratory Protection standard (29 CFR 1910.134).  

• If an employee chooses to wear a face covering even when it is not required, the 

employer must allow them to.  

Transportation in Vehicles. 

When employees are transported in a vehicle for work purposes, all occupants in the 

vehicle must wear a mask, face covering, or face shield (unless employees are wearing 

respirators), except when all occupants in the vehicle are members of the same household.  

Cleaning and sanitation. 

The employer must regularly clean or sanitize all common areas, shared equipment, and 

high-touch surfaces:  



-At least once every 24 hours if the workplace is occupied less than 12 hours a day; 

or  

-At least every 8 hours while in use, if the workplace is occupied more than 12 hours 

a day.  

• Employers must provide employees with the supplies and the reasonable time to 

clean or sanitize more frequently if the worker chooses to.  

• Employers must provide employees with the supplies and reasonable time to 

perform hand sanitizing before using shared equipment.  

• Employers must clean and disinfect any common areas, high-touch-surfaces, and 

any shared equipment that an individual infected with COVID-19 used or had direct 

physical contact with (unless areas, surfaces, or equipment have been unoccupied or 

otherwise unused for seven days or more.)  

o It is recommended, but not required, that employers close off the area and 

observe a waiting period of at least 24 hours (or for as long as is feasible) 

prior to cleaning and disinfecting.  

Posting requirements.  

• The “COVID-19 Hazards Poster,” provided by Oregon OSHA, must be posted in a 

conspicuous manner in a central location where workers can be expected to see it. 

• Employees working remotely must be provided with a copy of the COVID-19 

Hazards Poster through electronic or other effective means.  

Building operators. (No later than November 23, 2020) 

•  Employers who operate or otherwise control buildings where the employees of 

other employers work must take the following steps in common areas:  

o Ensure that the sanitation requirements under (3)(c)(A) of these rules are 

met; and  

o Post signs in areas where masks, face coverings, or face shields are required.  

Ventilation requirements. (No later than January 6, 2021)  

• The employer must optimize the amount of outside air circulated through its 

existing HVAC system(s), whenever there are employees in the workplace and the 

outdoor air quality index remains at either “good” or “moderate” levels.  

o This does not require installation of new ventilation equipment.  

• In accordance with the HVAC manufacturer’s instructions and as frequently as is 

necessary, the employer must ensure that: 



o  All air filters are maintained and replaced to ensure the proper function of 

the ventilation system; and 

o All intake ports that provide outside air to the HVAC system are cleaned, and 

cleared of any debris that may affect the system’s function.  

Exposure risk assessment. (No later than December 7, 2020) 

• All employers must conduct a COVID-19 exposure risk assessment, covering certain 

questions laid out in the rules.  

• If an employer has multiple facilities that are substantially similar, its assessment 

may be developed by facility type rather than site-by-site, so long as any site-specific 

information that affects employee exposure risk to COVID-19 is included in the 

assessment. 

• Note: Oregon OSHA will make a Risk Assessment template and sample Risk 

Assessments available to assist employers in completing this requirement. 

Infection control plan. (No later than December 7, 2020) 

• All employers must implement an infection control plan based on the risks 

identified above, that implements the controls including, but not limited to, 

ventilation, staggered shifts, redesigning the workplace to accommodate physical 

distancing, reducing use of shared surfaces and tools, limiting the number of 

employees and other individuals in work areas, personal protective equipment, etc.  

• If an employer has multiple facilities that are substantially similar, its infection 

control plan may be developed by facility type rather than site-by-site so long as any 

site-specific information that affects employee exposure risk to COVID-19 is 

included in the plan.  

• This plan must be written for employers with more than ten employees. 

• Oregon OSHA will make sample Infection Control Plans available to assist employers 

in completing this requirement.  

Employee information and training. (No later than December 21, 2020) 

• Employers must provide workers with information and training regarding COVID-

19, covering the following as they apply to the employee’s workplace and job 

function(s): 

o Physical distancing requirements  

o Mask, face covering, or face shield requirements  

o COVID-19 sanitation requirements  

o COVID-19 signs and symptom reporting procedures  

o COVID-19 infection notification process as required by this rule; 

o Medical removal as required by this rule; 



o The characteristics and methods of transmission of the SARS-CoV-2 virus; 

o The symptoms of the COVID-19 disease; 

o The ability of pre-symptomatic and asymptomatic COVID-19 persons to 

transmit the SARS-CoV-2 virus; and 

o Safe and healthy work practices and control measures, including physical 

distancing, sanitation, and disinfection practices. 

• This information and training can be provided remotely or using computer-based 

models but must be provided in a manner and language understood by the affected 

workers.  

• Employers must ensure that the training provides an opportunity for feedback from 

employees about the topics covered in the training. 

COVID-19 infection notification process. 

• The employer must establish a process to notify exposed employees (those who 

were within 6 feet of a confirmed COVID-19 individual for a cumulative total of 15 

minutes or more, regardless of whether one or both of them were wearing source 

control) that they had a work-related contact with an individual who has tested 

positive for COVID-19, as well as to notify affected employees (those who worked in 

the same facility or in the same well-defined portion of the facility such as a 

particular floor) that an individual who was present in the facility has confirmed 

COVID-19.  

• This notification process must include the following:  

o A mechanism for notifying both exposed and affected employees within 24 

hours of the employer being made aware that an individual with COVID-19 

was present in the workplace while infectious or otherwise may have had 

work-related contact with its employee(s) while infectious; and  

o This notification process must be established and implemented in 

accordance with all applicable federal and Oregon laws and regulations.  

• Employers can satisfy this requirement by adopting the model procedure to be 

published by Oregon OSHA before the effective date of the rule.  

• Note: The reporting of COVID-19 cases is required under existing Oregon Health 

Authority rules regarding reporting of disease cases.  

COVID-19 testing for workers.  

• The employer must cooperate by making its employees and appropriate space 

available at no cost to the workers whenever a local public health agency or Oregon 

Health Authority indicate that COVID-19 diagnostic testing within the workplace is 

necessary.  



• If such testing is conducted at the employer’s own direction, the employer is 

responsible for covering the costs of testing including the COVID-19 test, employee 

time, and employee travel.  

• If the employer is not requesting the test, the employer is not expected to cover the 

direct cost of testing or any involved employee travel.  

Medical removal.  

• Whenever the Oregon Health Authority, local public health agency, or medical 

provider recommends an employee be restricted from work due to quarantine or 

isolation for COVID-19, the affected worker(s) must be directed to isolate at home 

and away from other non-quarantined individuals.  

• Other than the obligation to provide such direction and to remove such employees 

from the workplace, the employer has no obligation to enforce the employee’s 

quarantine or isolation. 

  



CONSTRUCTION SPECIFIC APPENDIX 

Application: This appendix applies to employers engaged in construction activities. To the 

degree this appendix provides specific guidance, it supersedes the requirements for 

physical distancing and use of masks, face coverings, or face shields of the COVID-19 

Temporary Rule. 

Advance Screening.  

Each construction employer who controls access to a site must have a system to screen 

employees and visitors accessing the site using a pre-screening checklist consistent with 

recommendations from the Centers for Disease Control and Prevention.  

Physical Distancing Measures.  

To ensure appropriate physical distancing, employers must do the following:  

1. Ensure that workers maintain at least 6-feet of physical distance between themselves 

and their co-workers;  

2. Limit work in occupied areas to only those tasks that are strictly necessary; and  

3. When it is not practical to maintain a physical distance of at least 6 feet, ensure that 

workers remain separated to the largest degree practical and for as short a time period as 

possible.  

Construction employers are encouraged, but not required, to redesign workflow, including 

access to stairwells, floor levels, etc., to maximize distance between workers. 

Masks, Face Coverings, and Face Shields.  

Employers must implement OHA Statewide Mask, Face Covering, Face Shield Guidance. 

 



ASSOCIATED GENERAL CONTRACTORS OREGON-COLUMBIA CHAPTER 
9450 SW Commerce Circle #200, Wilsonville, OR 97070 

503-682-3363 • 800-826-6610 • 503-682-1696 fax
www.agc-oregon.org 

SEPTEMBER 2020 DRAFT FINANCIAL STATEMENTS 

Date: October 28,2020 

To: Joe McDonnell 

Income Statement Highlights 

Revenue 

A. The membership count at the end of September was 807 compared to 811 for the same time last
year.

o Dues revenues are still ahead of budget by $13K. Revenue is now expected to finish
about $77K ahead of the board approved budget.

o Net dues revenue for the month of September was $1.5K, net of the $270K PAC
contribution payable which is accrued during the month of September annually.

B. Core Services revenues were approximately $18K for the month of September with a YTD
variance of ~$32K YTD.  Reduction in core services revenues is primarily driven by reduced
UCG reimbursements, offset by the corresponding reduction in reimbursable expenses incurred.

C. Products and Services revenues was $7K for the month of September and expected to be
adjusted down in the dynamic budget due to reduced demand for trainings.

D. Workers’ Comp Contract is $10K ahead of budget for the year, with revenues of $1.39M. The
variance from budget is due to $9K recognized gain on sale from an auto.

E. Overall, total operating revenue was $181K for the month of September and $27K below budget
YTD.

Expenses 

F. For the month of September, General and Administrative expenses were approximately $58K.
YTD G&A was $809K and $206K below the dynamic budget.  The dynamic budget is expected
to be adjusted down once more in October.

G. Salaries expense was $245K for the month of September and $2.3 million YTD. Salaries expense
was approximately $50K or 2% over the adjusted budget.  Some of the variance is attributed to
the vacation payable accrual. The variance should decrease as we get closer to year-end but
salaries are expected to finish over the 2020 board approved budget.

H. Travel and entertainment expenses were approximately $2.7K in the month of September and
YTD $103K. There will be one more adjustment to the dynamic budget for this line item in
October.
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ASSOCIATED GENERAL CONTRACTORS OREGON-COLUMBIA CHAPTER 
9450 SW Commerce Circle #200, Wilsonville, OR 97070 

503-682-3363 • 800-826-6610 • 503-682-1696 fax
www.agc-oregon.org 

I. Contract Labor was $29K for the month of September and $340K YTD. The Executive 
Committee approved additions to Workforce and Public affairs budgets at their last meeting and 
some of those funds will increase the dynamic budget for this line item by at least $20K.

J. Operating expenses for the month of September were $359K and operating expenses YTD are ~
$3.89M or 5.4% under budget.

K. Operating loss for the month of September was ($178K) and is primarily related to the $270K 
PAC payment to Public affairs which is accrued during the month of September. YTD the 
chapter has operating income of ~$89K, which is $194K ahead of budget. Most of the variance 
from budget is due to decreased expenses resulting from the COVID-19 pandemic.

L. For the month September, investments incurred unrealized losses of approximately $41K. YTD, 
the Chapter Reserve has recognized unrealized gains on investments of approximately $53.5K, 
net of management fees.

M. During the month of September, the facility fund investments incurred unrealized losses of 
approximately $45K. YTD, the facilities fund has recognized unrealized gains on investments of 
approximately $134K, net of management fees.

N. Overall, net assets decreased by $258K in the month of September. YTD net assets increased by
$278K, of which $188K is attributed to unrealized gains on investments.
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Board Approved
Month to Date Year to Date Year to Date Year to Date Dynamic 2020 Annual

Actual Actual Budget Variance Budget Budget
Operating Revenue

Dues Revenue
General Contractor 140,677       1,263,004         1,260,011      2,993              1,684,146        1,655,688        
Specialty Contractor 148,590       1,317,680         1,307,786      9,894              1,764,080        1,720,548        
Associates 18,577          173,573             172,917         656                 228,844           224,580           

Subtotal Dues Revenue 307,844       2,754,256         2,740,713      13,543           3,677,070        3,600,816        A
AGCA Charter Fee (36,292)        (326,625)           (326,625)        -                  (437,750)          (437,750)          
PAC Funds Included (270,000)      (270,000)           (279,000)        9,000              (279,000)          (299,000)          
Discounts Taken - Dues -                -                     -                  -                  -                    -                    

Net Dues Revenue 1,552            2,157,631         2,135,088     22,543           2,960,320        2,864,066        A
Non-Dues Revenue

Core Services           18,087              239,134           272,001           (32,867)             343,812             386,806  B 
Product and Services 6,940            183,639             210,065         (26,426)          214,568           528,070           C
Ore. Workers' Comp Contract 154,392       1,399,415         1,389,725      9,690              1,861,900        1,852,900        D

Net Non-Dues Revenue 179,420       1,822,189         1,871,791     (49,602)          2,420,280        2,767,776        

Total Operating Revenue 180,971       3,979,819         4,006,879     (27,060)          5,380,600        5,631,842        E

Operating Expenses
General & Administrative 58,398          809,478             1,016,198      (206,720)        1,050,659        1,490,903        F
Salaries 245,295       2,334,568         2,283,589      50,979           3,191,229        3,077,511        G
Travel & Entertainment 2,731            103,639             154,161         (50,521)          140,215           232,606           H
Contract Labor 29,876          340,925             349,560         (8,635)            480,790           460,720           I
Programs -                121,670             128,000         (6,330)            126,000           128,000           
Rent 23,108          179,743             180,399         (656)                243,413           240,077           

Total Operating Expenses 359,408       3,890,023         4,111,906     (221,883)        5,232,307        5,629,818        J

Total Operating Income / (Loss) (178,437)      89,796               (105,027)       194,824         148,293           2,024                K

Non Operating Revenue
Unrealized Investment Gains/(Loss) (40,776)        66,182               -                  66,182           -                    -                    
Fund Managers Fee (1,500)           (12,634)              L (13,125)          491                 (17,500)            (17,500)            L

Total Non Operating Income (42,276)        53,549               (13,125)          66,674           (17,500)            (17,500)            

Increase/(Decrease) in Net Assets (220,713)      143,345             (118,152)       261,497         130,793           (15,476)            
(excluding Facilities Fund)

Facilities Fund
AGC Center Gain/(Loss) 6,190            55,706               55,706           -                  74,274              74,274              
Interest and Dividend Income 2,906            23,206               12,900           10,306           17,200              17,200              
Unrealized Investment Gains/(Loss) (45,319)        69,062               -                  69,062           -                    -                    
Fund Managers Fee (1,581)           (13,522)              M (12,900)          (622)                (17,200)            (17,200)            M

Total Facilities Fund Income/(Loss) (37,805)        134,452             55,705           78,746           74,274             74,274             

Total Increase/(Decrease) (258,517)      277,797             (62,448)          340,242         205,067           58,798             N
in Net Assets (including Facilities Fund)

OREGON-COLUMBIA CHAPTER
ASSOCIATED GENERAL CONTRACTORS OF AMERICA, INC.

*DRAFT* Income Statement
For the month of September and the nineth month ending September 30, 2020
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SEP AUG SEP Dec
2020 2020 2019 2019 $ Value % Change

Current Assets
Cash $39,894 $251,337 $139,822 $241,472 ($211,443) -84.1%
Restricted Centennial Cash 374,797              374,811                   $0 $0 ($13) 0.0%
Accounts Receivable $20,705 $112,022 $255,595 $116,670 ($91,317) -81.5%
Prepaid Expenses $301,513 $342,728 $262,930 $163,567 ($41,216) -12.0%
Short Term Investments 2,755,328           2,755,134                $2,726,970 $1,778,789 $193 0.0%

Total Current Assets $3,492,237 $3,836,032 $3,385,317 $2,300,497 ($343,795) -9.0%

Long Term Investments
Securities Portfolio $2,127,566 $2,167,474 $1,941,685 $2,058,413 ($39,908) -1.8%
Facilities Fund $2,241,561 $2,285,555 $2,073,020 $2,162,815 ($43,994) -1.9%

Total Long Term Investments $4,369,127 $4,453,029 $4,014,705 $4,221,228 ($83,902) -1.9%

Depreciable Assets $457,331 $472,527 $481,483 $444,740 ($15,196) -3.2%

Total Assets $8,318,695 $8,761,589 $7,881,504 $6,966,465 ($442,894) -5.1%

Liabilities and Net Asset Balance
SEP AUG SEP DEC

2020 2020 2019 2019
Current Liabilities

Accounts Payable $401,105 $96,378 $380,470 $125,949 $304,727 316.2%
PAC Contributions Payable $373 $26,673 $798 $798 ($26,300) -98.6%
Taxes & Pension Payable $28 $28 $230 $230 $0 0.0%
Accrued Vacation Payable $145,095 $155,002 $121,013 $115,495 ($9,907) -6.4%
Contract Liabilities - Deferred Dues $2,330,579 $2,619,170 $2,422,227 $1,566,724 ($288,591) -11.0%
Contract Liabilities - Unearned Income $26,241 $180,633 $166,985 $19,635 ($154,392) -85.5%

Total Current Liabilities $2,903,422 $3,077,884 $3,091,722 $1,828,831 ($174,463) -5.7%

Long Term Liabilities
Deferred Income - AGC Center $18,574 $24,764 $118,842 $74,280 ($6,190) -25.0%
Notes Payable (Vehicles) $140,628 $144,352 $87,953 $78,635 ($3,724) -2.6%

Total Long Term Liabilities $159,202 $169,116 $206,794 $152,914 ($9,914) -5.9%

Net Assets
Other Net Assets $1,414,461 $1,628,971 $1,284,718 $1,596,654 ($214,510) -13.2%
Centennial Fund $374,797 $374,811 - - - -
Restricted Facilities Fund $2,241,561 $2,285,555 $2,073,020 $2,162,815 ($43,994) -1.9%
Designated Financial Reserve $1,225,251 $1,225,251 $1,225,251 $1,225,251 $0 0.0%

Total Net Assets $5,256,071 $5,514,589 $4,582,989 $4,984,720 ($258,517) -4.7%

Total Liabilities and Net Asset Balance $8,318,695 $8,761,589 $7,881,505 $6,966,465 ($442,894) -5.1%

Δ From Prior Month

OREGON-COLUMBIA CHAPTER
ASSOCIATED GENERAL CONTRACTORS OF AMERICA, INC.

Balance Sheet
September 30, 2020

Assets
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Revenue
 Mgmt & 
Operations 

 Public 
Affairs 

 SAIF 
Contrtact  Events

 Membership 
Services  Workforce Training

 Councils & 
Committees 

  Labor 
Relations  Total

Dues 2,754,256                       ‐                    ‐                           ‐                              ‐                           ‐                  ‐                           ‐                           ‐    2,754,256        

Registrations ‐                                   ‐                    ‐                  30,319                            ‐                           ‐            6,268                  3,592                         ‐    40,179              

Sponsorships ‐                                   ‐                    ‐                  71,750                            ‐                           ‐                  ‐                 12,010                         ‐    83,760              

Education & Training Income ‐                                   ‐                 887                         ‐                              ‐                           ‐         58,001                         ‐                           ‐    58,888              

Administrative Reimbursements ‐                             7,370    1,389,528                         ‐                       1,557                         ‐                  ‐                           ‐                 55,622  1,454,078        

Interest & Dividends 40,190                             ‐                    ‐                           ‐                              ‐                           ‐                  ‐                           ‐                           ‐    40,190              

Unrealized Gains & Losses 135,244                          ‐                    ‐                           ‐                              ‐                           ‐                  ‐                           ‐                           ‐    135,244            

Grants ‐                     ‐            ‐              ‐                     ‐                       ‐                     ‐            ‐                    135,405            135,405            

Misc Income 4,216                 2,200        9,000          ‐                     15,136                 1,521                608           215                   ‐                    32,896              

AGC Center Income 55,706               55,706              

Total Revenue 2,989,611                 9,570    1,399,415             102,069                  16,694                  1,521       64,877               15,817             191,027  4,790,600        

2019 Actual Revenue* 3,771,812              22,303    1,852,900             336,504                  36,664                  1,413     140,104               41,725             315,288 
2018 Actual Revenue* 3,712,319                 6,874    1,837,092             318,705                  32,777                  7,000     141,753               42,595             227,739 

*Revenue Less Unrealized Gains/(Losses) & AGC Center Income

Expenses
 Mgmt & 
Operations 

 Public 
Affairs 

 SAIF 
Contrtact 

Events  Membership 
Services 

Workforce Training  Councils & 
Committees 

  Labor 
Relations 

Total

Salaries 2,334,568.00   

Travel & Entertainment 58,219               1,277        18,006        3,712                3,933                   2,649                1,867        1,972                12,005              103,639            

Promotions and Advertising 10,548               22,849      15,696        26,249              2,597                   95,228              1,735        20,419              16,783              212,103            

Meetings and Seminar Expense 1,865                 605           5,806          55,279              1,268                   991                    2,817        3,803                1,421                73,856              

Office Operations 19,751               8,633        17,537        10,671              6,608                   8,690                2,498        3,818                4,044                82,251              

Consulting & Contract Labor Services 123,248            182,494   52,461        250                    15,000                 21,500              35,901      ‐                    19,103              449,957            

Insurance  6,731                 1,402        24,992        ‐                     225                      ‐                     ‐            ‐                    1,155                34,505              

Telephone 17,155               3,855        11,725        1,705                652                      415                    1,052        ‐                    997                   37,556              

Rent 171,303            8,440        ‐              ‐                     ‐                       ‐                     ‐            ‐                    ‐                    179,743            

Grants, Donations & Gifts 61                       167           1,520          ‐                     ‐                       121,732            50              2,000                868                   126,397            

 Minor Equipment repairs, Rentals, and Vehicle Expense  12,356               13,085      17,778        14,568              5,622                   9,380                1,245        ‐                    6,899                80,934              

PAC Fund ‐                     270,000   ‐              ‐                     ‐                       ‐                     ‐            ‐                    ‐                    270,000            

Depreciation & Amortization 63,673               1,024        65,741        ‐                     ‐                       ‐                     ‐            ‐                    ‐                    130,438            

Other 19,163               2,767        34,062        3,184                5,275                   51                      3,041        50                      2,640                70,232              

Charter Fee ‐  3% disc. ‐ $30K credit 326,625            326,625            

Total Expenses 830,699            516,598   265,323     115,619            41,180                 260,635            50,207      32,062              65,914              4,512,804        

2019 Actual Expenses  1,193,111            644,526       388,186  369,035                            58,316  301,734            79,387                107,497  143,615          
2018 Actual Expenses 1,367,153            573,099       385,846  349,440                            43,999  295,434            66,843                  87,530  93,590             

Revenue 4,790,600        

Expenses (4,512,804)       

Net Income 277,797            

 2020  Function Actuals Jan‐Sept 
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Jan ‐ Sept Function Actuals

2020 Jan - Sept Actuals Operations Public Affairs SAIF Events Membership Workforce Safety Training Councils  Labor Relations Salaries Totals
5000 ꞏ SALARIES 2,334,568.00      2,334,568.00   

5010 ꞏ TRAVEL & ENTERTAINMENT 58,218.65           1,276.89            18,005.73        3,712.44        3,932.86          2,649.34         1,866.96            1,971.86        12,004.75           103,639.48      

5040 ꞏ COMMITTEE MEETING EXPENSE 1,279.55             605.05               860.64              402.69           868.65              531.51             127.42                ‐                  654.00                 5,329.51           

5080 ꞏ PRINTING 1,270.69             3,649.57            277.03              5,107.96        2,764.05          346.25             331.16                3,800.58        83.67                   17,630.96        

5088 ꞏ AGC PUBLICATIONS ‐                       ‐                      ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        ‐                     

5100 ꞏ PERIODICALS & SUBSCRIPTIONS 65.95                   3,982.10            122.85              ‐                  753.89              ‐                    ‐                      ‐                  2,259.99              7,184.78           

5110 ꞏ TEXTBOOKS ‐                       ‐                      ‐                  ‐                    ‐                    1,847.38            ‐                  ‐                        1,847.38           

5120 ꞏ POSTAGE 2,167.61             269.97               1,586.77          3,814.00        387.15              19.82               47.66                  ‐                  196.53                 8,489.51           

5140 ꞏ INSURANCE 6,731.33             1,401.66            24,991.51        ‐                  225.00              ‐                    ‐                      ‐                  1,155.43              34,504.93        

5160 ꞏ LEGAL FEES ‐                       26,799.50         ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  3,135.00              29,934.50        

5165 ꞏ LAB FEES (SAIF CONTRACT) ‐                       ‐                      2,017.50          ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        2,017.50           

5180 ꞏ MEMBERSHIPS 2,790.00             2,765.00            1,625.00          810.57           ‐                    ‐                    ‐                      ‐                  199.00                 8,189.57           

5200 ꞏ ADVERTISING 4,000.00             1,825.00            2,000.00          1,760.00        ‐                    5,016.10         ‐                      ‐                  ‐                        14,601.10        

5220 ꞏ TELEPHONE 14,325.85           3,780.06            6,526.33          1,705.40        652.02              414.75             1,052.00            ‐                  958.12                 29,414.53        

5221 ꞏ INTERNET / WEB 2,828.97             75.00                 5,198.66          ‐                  ‐                    ‐                    ‐                      ‐                  38.50                   8,141.13           

5240 ꞏ CONTRACT LABOR 83,948.14           152,747.69       50,443.24        249.92           15,000.00        21,500.00       35,901.22          ‐                  7,290.58              367,080.79      

5260 ꞏ OFFICE SUPPLIES 3,454.36             681.60               2,575.95          1,405.55        2,689.08          447.96             205.48                ‐                  1,354.13              12,814.11        

5270 ꞏ STATIONERY / FORMS 675.69                ‐                      ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        675.69              

5280 ꞏ STAFF / BOARD DEVELOPMENT 624.00                896.20               4,922.00          698.00           5,275.00          ‐                    375.00                ‐                  2,441.18              15,231.38        

5281 ꞏ COMPUTER SOFTWARE 9,237.54             ‐                      11,833.93        255.80           ‐                    7,875.91         29.98                  ‐                  149.90                 29,383.06        

5300 ꞏ SEMINAR EXPENSE ‐                       ‐                      4,656.92          9,303.42        399.00              459.68             2,689.87            ‐                  ‐                        17,508.89        

5501 ꞏ SPECIAL EVENTS 6,548.29             14,029.02         1,565.80          8,238.88        ‐                    ‐                    ‐                      16,273.16      12,559.80           59,214.95        

5610 ꞏ PROMOTIONAL ITEMS ‐                       ‐                      3,135.00          15,085.00      ‐                    1,604.46         ‐                      823.53           222.72                 20,870.71        

5630 ꞏ EVENT FOOD & BEVERAGE 585.82                ‐                      288.05              45,573.11      ‐                    ‐                    ‐                      3,803.46        766.72                 51,017.16        

5640 ꞏ PROGRAMS ‐                       ‐                      ‐                     ‐                  ‐                    121,670.00     ‐                      ‐                  ‐                        121,670.00      

5650 ꞏ SPONSORSHIP EXPENSE ‐                       6,995.00            4,110.00          ‐                  2,500.00          88,607.00       ‐                      1,500.00        4,000.00              107,712.00      

5660 ꞏ ACCOUNTING FEES 39,299.50           2,947.00            ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  8,677.22              50,923.72        

5744 ꞏ AWARDS ‐                       ‐                      4,885.41          1,164.80        96.87                ‐                    ‐                      1,822.22        ‐                        7,969.30           

5765 ꞏ PLANNED PROJECTS ‐                       ‐                      25,880.25        ‐                  ‐                    50.79               ‐                      ‐                  ‐                        25,931.04        

5800 ꞏ RENT 171,302.60        8,439.90            ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        179,742.50      

5810 ꞏ SALABLE MERCHANDISE ‐                       ‐                      ‐                     ‐                  ‐                    ‐                    1,735.00            ‐                  ‐                        1,735.00           

5821 ꞏ TAXES - LICENSES 100.00                50.00                 ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        150.00              

5830 ꞏ PRE-EMPLOYMENT EXPENSES ‐                       ‐                      ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        ‐                     

5840 ꞏ DONATIONS & GIFTS 60.90                   167.02               1,519.94          ‐                  ‐                    61.50               50.00                  2,000.00        867.95                 4,727.31           

5845 ꞏ MISC. EQUIP. PURCHASES 5,571.62             1,033.98            3,299.40          ‐                  ‐                    ‐                    ‐                      ‐                  799.99                 10,704.99        

5860 ꞏ REPAIRS & MAINTENANCE 4,007.00             ‐                      924.99              ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        4,931.99           

5870 ꞏ LEASE / EQUIPMENT RENTAL 1,568.85             7,369.10            ‐                     14,568.30      ‐                    ‐                    ‐                      ‐                  ‐                        23,506.25        

5880 ꞏ INTEREST EXPENSE 337.13                8.60                    1,634.74          ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        1,980.47           

5881 ꞏ BANK FEES / VISA DISCOUNT 15,412.33           (903.10)              ‐                     1,675.14        ‐                    ‐                    2,665.83            49.71              ‐                        18,899.91        

5889 ꞏ AUTO EXPENSE 1,208.79             4,682.03            13,553.39        ‐                  5,622.32          9,379.70         1,245.40            ‐                  6,098.93              41,790.56        

5993 ꞏ SUPPLIES 2,779.37             ‐                      1,140.86          87.94              14.17                ‐                    36.48                  17.00              ‐                        4,075.82           

5999 ꞏ DEPRECIATION 63,673.06           1,023.71            65,741.45        ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        130,438.22      

504,074              246,598             265,323            115,619         41,180              260,635           50,207                32,062           65,914                 2,334,568           3,916,179        

Removed from Expenses
5883 ꞏ AGCA CHARTER FEE 326,625              ‐                      ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        Expenses  3,916,179        

5884 ꞏ PAC FUNDS INCLUDED IN REVENUE ‐                       270,000             ‐                     ‐                  ‐                    ‐                    ‐                      ‐                  ‐                        Charter 326,625            

PAC 270,000            

Total 4,512,804        
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Kari Schoonover

Subject: Mike Salsgiver is an Icon!

 

From: Karla Holland  
Sent: Thursday, November 12, 2020 11:49 AM 
To: Russ Batzer JB Steel <russ@jbsteelinc.com>; yohn@baldwingeneral.com; SWilliams@hamil.com; Steve Malany 
<smalany@builtbypandc.com>; joseph.mcdonnell@mossadams.com 
Cc: 'Mike Salsgiver (mikes@agc‐oregon.org)' <mikes@agc‐oregon.org> 
Subject: Mike Salsgiver is an Icon! 
 
Good morning, 
 
Yesterday the Daily Journal of Commerce released the list of honorees for their upcoming Phenoms & Icons event. Each 
year, the DJC accepts nominations for two separate award categories—one for the local building industry’s rising stars 
younger than age 40, and another for local building industry icons older than age 60 who have left a lasting legacy.  
 
There was a familiar name on the list: Mike Salsgiver will be honored as an Icon at the event, which will be held on 
Thursday, December 17 from 11:30 am–1 pm. Individual tickets for the online event are free, and you can register for 
the event here. 
 
I wanted to make sure that you knew he was being honored, in case you missed the announcement or don’t follow the 
DJC closely. In addition to Mike, we have a couple of other members receiving awards. You can see the full 
announcement here. 
 
Congratulations to Mike for being recognized as an icon in the industry! 
 
Karla 
 
Karla Holland 
Communications and Technology Manager 
  
Oregon-Columbia Chapter 
Associated General Contractors of America, Inc. 
9450 SW Commerce Circle #200, Wilsonville, OR 97070 
503-685-8319 direct • 503-682-3363 office • 503-899-7191 cell 
www.agc-oregon.org 
  
If you would like to be removed from our email list, please contact Ali Gadbaugh, alig@agc-oregon.org 
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Oregon legislative elections: Democrats hold onto
supermajorities
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Oregon lawmakers meet for a special session in Salem on June 24, 2020. This year, 76 seats in the state House and Senate are up for election. Brooke
Herbert/Staff Brooke Herbert/The Oregonian/OregonLive
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By Hillary Borrud | The Oregonian/OregonLive

Oregon House Democrats held onto their supermajority Tuesday night but lost a net of one seat to Republicans,

despite spending millions of dollars on campaigns to pick up Republican-held districts and defend open seats in

purple or red-leaning districts.

Republicans in turn spent millions in an attempt to win back seats in swing districts and one Democrat-held

district in southern Oregon that has shifted from blue to reddish purple.

Advertisement

Those campaigns were a mixed success. Democrats succeeded in taking a Bend House seat from incumbent

moderate Republican Cheri Helt, but they lost an open House seat on the southern Oregon coast. Republicans

also picked up a north coast seat where the outgoing Democrat served a single two-year term and the winning

Republican candidate campaigned on Democrats' support for a greenhouse gas cap-and-trade bill.

Oregon Democrats shovel money into ads to hold onto north coast House seat
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https://www.oregonlive.com/news/2020/10/oregon-voters-will-decide-whether-to-expand-or-check-democrats-hold-on-the-legislature-as-some-republican-held-districts-go-increasingly-blue.html
https://www.oregonlive.com/politics/2020/11/oregon-democrats-shovel-money-into-ads-to-hold-onto-north-coast-house-seat.html
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Senate Democrats picked up a seat in Salem, putting them on track to either hold onto their 18-12 supermajority

or expand it, depending upon the outcome of two races that remained too close to call as of early Wednesday

morning.

Advertisement

By midnight Tuesday, race results called by The Oregonian/OregonLive showed House Democrats had held onto

a 37-23 balance of power, one more seat than the minimum supermajority necessary to pass tax bills without

Republican support. A total of 76 legislative seats were up for election this year: all 60 House seats and 16 Senate

seats.

It’s not clear exactly what it will mean for Oregonians that Democrats in both chambers held onto majorities

heading into 2021. Democratic candidates did not cite a unifying goal to pass any particular policy priority next

year and top Democrats openly disagreed recently about a homelessness plan, although they are likely to be

more open than Republicans to calls from some advocacy groups to raise taxes on wealthy individuals and

companies.
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A look at the crucial races:

House District 54, Bend

Democrat Jason Kropf, a deputy district attorney, beat incumbent Republican Rep. Cheri Helt, a Bend restaurant

owner who for years served on the local school board, after a contentious race. Kropf captured 62% of the vote

and Helt, 37%. Helt is a moderate Republican who publicly repudiated President Donald Trump and remained at

the Capitol earlier this year when other House Republicans walked out to protest a greenhouse gas cap-and-

trade bill up for a vote in the Senate. But with Democratic voters outnumbering Republicans nearly two-to-one in

the district, Helt faced a tough race that would have required her to win over nearly all unaffiliated voters.
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House District 9, south central coast

Democrats faced a tough race this year in this increasingly red south central coastal district, which covers the

cities of Coos Bay, Reedsport and Florence. Outgoing Democratic Rep. Caddy McKeown, of Coos Bay, won four

terms but as of this fall there are nearly 500 more Republicans than Democrats in the district. As recently as

2008, Democrats significantly outnumbered Republicans in the district. Republican Boomer Wright, a retired

school administrator from Reedsport, defeated Democrat Cal Mukumoto, a management consultant from Coos

Bay with 57% of the vote.

House District 19, Salem

Republican Rep. Raquel Moore-Green, a political consultant appointed to the seat last year, defeated challenger

Jackie Leung, a Democratic Salem city councilor and executive director of the nonprofit Micronesian Islander

Community.

House District 32, north coast

With Democratic Rep. Tiffiny Mitchell departing the district after a single two-year term, Democrats recruited

Debbie Boothe-Schmidt who until recently was president of the local chapter of the union AFSCME and worked

as a Clatsop County District Attorney’s trial assistant. She faced a strong challenge from Republican Suzanne

https://www.amazon.com/adprefs/ref=cs_aap_5371324060901
https://www.oregonlive.com/politics/2019/07/marion-county-commissioners-choose-raquel-moore-green-to-fill-house-seat.html
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Weber, a former elementary school teacher and the current mayor of Tillamook, and Weber ending up defeating

Boothe-Schmidt.

House District 52, Hood River

Republicans spent heavily to try to win back this district from Rep. Anna Williams, D-Hood River, but she

ultimately defeated GOP candidate Jeff Helfrich, a retired Portland police officer. Williams is a college academic

adviser.

House District 47, Portland

In East Portland’s House District 47, voters reelected incumbent Rep. Diego Hernandez even though he effectively

did not campaign. Hernandez is under investigation at the Capitol for allegations he sexually harassed seven

women there and multiple Democratic leaders have called for Hernandez to resign.

Senate District 27, central Oregon

In Central Oregon, the race between Republican Sen. Tim Knopp of Bend, the executive vice president of the

Central Oregon Builders Association, and Democratic challenger Eileen Kiely, a retired Daimler Trucks executive,

also was too close to call as of 10:30 p.m.

Senate District 10, Salem area

In Salem, Democratic pastor and health care policy advocate Deb Patterson defeated Republican Sen. Denyc

Boles who was appointed to the seat in 2019 after Sen. Jackie Winters died of cancer.

Senate District 5, central coast

Senate District 5 on the Oregon coast was too close to call as of deadline, with Democrat Melissa Cribbins, a

Coos County commissioner, facing Republican Dick Anderson, a retired financial services professional and mayor

of Lincoln City, to replace outgoing Sen. Arnie Roblan.

— Hillary Borrud | hborrud@oregonian.com | 503-294-4034 | @hborrud

https://www.oregonlive.com/politics/2019/06/state-rep-denyc-boles-selected-to-replace-the-late-sen-jackie-winters.html
mailto:hborrud@oregonian.com
https://twitter.com/hborrud


 
 

OR-OSHA Temporary COVID-19 Rules 

Unless otherwise noted, these rules go into effect on November 16, 2020. 

Physical distancing.  

• Employers must make sure that work activities and workflow are designed to 

eliminate the need for any employee to be within 6 feet of another individual to do 

their job duties, unless the employer can demonstrate that such physical distancing 

is not feasible for certain activities.  

Mask, face covering, or face shield requirements.  

• All individuals (employees and the public) at the workplace must wear a mask, face 

covering, or face shield. It is strongly recommended, but not required, that 

individuals wear a mask or face covering rather than relying on a face shield alone.  

o While reasonable accommodation for those unable to wear a mask, face 

covering, or face shield must be provided under applicable state and federal 

laws, this accommodation does not include simply exempting individuals 

from the requirement to wear masks, face coverings, or face shields.  

• The employer must provide masks, face coverings, or face shields for employees at 

no cost to the worker.  

• If an employee chooses to wear their own mask, face shield, or face covering instead 

of those provided by the employer, the employer may allow it but is not required to 

do so unless the employee chooses to wear a respirator under the “voluntary use” 

provisions of the Respiratory Protection standard (29 CFR 1910.134).  

• If an employee chooses to wear a face covering even when it is not required, the 

employer must allow them to.  

Transportation in Vehicles. 

When employees are transported in a vehicle for work purposes, all occupants in the 

vehicle must wear a mask, face covering, or face shield (unless employees are wearing 

respirators), except when all occupants in the vehicle are members of the same household.  

Cleaning and sanitation. 

The employer must regularly clean or sanitize all common areas, shared equipment, and 

high-touch surfaces:  



-At least once every 24 hours if the workplace is occupied less than 12 hours a day; 

or  

-At least every 8 hours while in use, if the workplace is occupied more than 12 hours 

a day.  

• Employers must provide employees with the supplies and the reasonable time to 

clean or sanitize more frequently if the worker chooses to.  

• Employers must provide employees with the supplies and reasonable time to 

perform hand sanitizing before using shared equipment.  

• Employers must clean and disinfect any common areas, high-touch-surfaces, and 

any shared equipment that an individual infected with COVID-19 used or had direct 

physical contact with (unless areas, surfaces, or equipment have been unoccupied or 

otherwise unused for seven days or more.)  

o It is recommended, but not required, that employers close off the area and 

observe a waiting period of at least 24 hours (or for as long as is feasible) 

prior to cleaning and disinfecting.  

Posting requirements.  

• The “COVID-19 Hazards Poster,” provided by Oregon OSHA, must be posted in a 

conspicuous manner in a central location where workers can be expected to see it. 

• Employees working remotely must be provided with a copy of the COVID-19 

Hazards Poster through electronic or other effective means.  

Building operators. (No later than November 23, 2020) 

•  Employers who operate or otherwise control buildings where the employees of 

other employers work must take the following steps in common areas:  

o Ensure that the sanitation requirements under (3)(c)(A) of these rules are 

met; and  

o Post signs in areas where masks, face coverings, or face shields are required.  

Ventilation requirements. (No later than January 6, 2021)  

• The employer must optimize the amount of outside air circulated through its 

existing HVAC system(s), whenever there are employees in the workplace and the 

outdoor air quality index remains at either “good” or “moderate” levels.  

o This does not require installation of new ventilation equipment.  

• In accordance with the HVAC manufacturer’s instructions and as frequently as is 

necessary, the employer must ensure that: 



o  All air filters are maintained and replaced to ensure the proper function of 

the ventilation system; and 

o All intake ports that provide outside air to the HVAC system are cleaned, and 

cleared of any debris that may affect the system’s function.  

Exposure risk assessment. (No later than December 7, 2020) 

• All employers must conduct a COVID-19 exposure risk assessment, covering certain 

questions laid out in the rules.  

• If an employer has multiple facilities that are substantially similar, its assessment 

may be developed by facility type rather than site-by-site, so long as any site-specific 

information that affects employee exposure risk to COVID-19 is included in the 

assessment. 

• Note: Oregon OSHA will make a Risk Assessment template and sample Risk 

Assessments available to assist employers in completing this requirement. 

Infection control plan. (No later than December 7, 2020) 

• All employers must implement an infection control plan based on the risks 

identified above, that implements the controls including, but not limited to, 

ventilation, staggered shifts, redesigning the workplace to accommodate physical 

distancing, reducing use of shared surfaces and tools, limiting the number of 

employees and other individuals in work areas, personal protective equipment, etc.  

• If an employer has multiple facilities that are substantially similar, its infection 

control plan may be developed by facility type rather than site-by-site so long as any 

site-specific information that affects employee exposure risk to COVID-19 is 

included in the plan.  

• This plan must be written for employers with more than ten employees. 

• Oregon OSHA will make sample Infection Control Plans available to assist employers 

in completing this requirement.  

Employee information and training. (No later than December 21, 2020) 

• Employers must provide workers with information and training regarding COVID-

19, covering the following as they apply to the employee’s workplace and job 

function(s): 

o Physical distancing requirements  

o Mask, face covering, or face shield requirements  

o COVID-19 sanitation requirements  

o COVID-19 signs and symptom reporting procedures  

o COVID-19 infection notification process as required by this rule; 

o Medical removal as required by this rule; 



o The characteristics and methods of transmission of the SARS-CoV-2 virus; 

o The symptoms of the COVID-19 disease; 

o The ability of pre-symptomatic and asymptomatic COVID-19 persons to 

transmit the SARS-CoV-2 virus; and 

o Safe and healthy work practices and control measures, including physical 

distancing, sanitation, and disinfection practices. 

• This information and training can be provided remotely or using computer-based 

models but must be provided in a manner and language understood by the affected 

workers.  

• Employers must ensure that the training provides an opportunity for feedback from 

employees about the topics covered in the training. 

COVID-19 infection notification process. 

• The employer must establish a process to notify exposed employees (those who 

were within 6 feet of a confirmed COVID-19 individual for a cumulative total of 15 

minutes or more, regardless of whether one or both of them were wearing source 

control) that they had a work-related contact with an individual who has tested 

positive for COVID-19, as well as to notify affected employees (those who worked in 

the same facility or in the same well-defined portion of the facility such as a 

particular floor) that an individual who was present in the facility has confirmed 

COVID-19.  

• This notification process must include the following:  

o A mechanism for notifying both exposed and affected employees within 24 

hours of the employer being made aware that an individual with COVID-19 

was present in the workplace while infectious or otherwise may have had 

work-related contact with its employee(s) while infectious; and  

o This notification process must be established and implemented in 

accordance with all applicable federal and Oregon laws and regulations.  

• Employers can satisfy this requirement by adopting the model procedure to be 

published by Oregon OSHA before the effective date of the rule.  

• Note: The reporting of COVID-19 cases is required under existing Oregon Health 

Authority rules regarding reporting of disease cases.  

COVID-19 testing for workers.  

• The employer must cooperate by making its employees and appropriate space 

available at no cost to the workers whenever a local public health agency or Oregon 

Health Authority indicate that COVID-19 diagnostic testing within the workplace is 

necessary.  



• If such testing is conducted at the employer’s own direction, the employer is 

responsible for covering the costs of testing including the COVID-19 test, employee 

time, and employee travel.  

• If the employer is not requesting the test, the employer is not expected to cover the 

direct cost of testing or any involved employee travel.  

Medical removal.  

• Whenever the Oregon Health Authority, local public health agency, or medical 

provider recommends an employee be restricted from work due to quarantine or 

isolation for COVID-19, the affected worker(s) must be directed to isolate at home 

and away from other non-quarantined individuals.  

• Other than the obligation to provide such direction and to remove such employees 

from the workplace, the employer has no obligation to enforce the employee’s 

quarantine or isolation. 

  



CONSTRUCTION SPECIFIC APPENDIX 

Application: This appendix applies to employers engaged in construction activities. To the 

degree this appendix provides specific guidance, it supersedes the requirements for 

physical distancing and use of masks, face coverings, or face shields of the COVID-19 

Temporary Rule. 

Advance Screening.  

Each construction employer who controls access to a site must have a system to screen 

employees and visitors accessing the site using a pre-screening checklist consistent with 

recommendations from the Centers for Disease Control and Prevention.  

Physical Distancing Measures.  

To ensure appropriate physical distancing, employers must do the following:  

1. Ensure that workers maintain at least 6-feet of physical distance between themselves 

and their co-workers;  

2. Limit work in occupied areas to only those tasks that are strictly necessary; and  

3. When it is not practical to maintain a physical distance of at least 6 feet, ensure that 

workers remain separated to the largest degree practical and for as short a time period as 

possible.  

Construction employers are encouraged, but not required, to redesign workflow, including 

access to stairwells, floor levels, etc., to maximize distance between workers. 

Masks, Face Coverings, and Face Shields.  

Employers must implement OHA Statewide Mask, Face Covering, Face Shield Guidance. 

 



 

 

 

 

GROW 



 

 

Strategic Objective #3: Grow and develop the construction workforce of the future. 
  

Communications Strategy Development 
• At the October Workforce & Professional Development (WFPD) Committee meeting, QT presented two 

different recommended campaigns, timelines, and budgets. The Committee provided feedback and asked 
QT to submit a third option at a reduced budget. At the November WFPD meeting, the committee 
reviewed the 3rd proposal. This proposal includes Build-Oregon brand refresh, campaign development and 
activation at a total cost of $162k. The committee decided to recommend the adoption of this 3rd 
proposal 
  

Careers in Construction Month 
• In partnership with NAMC and PPS, AGC developed and hosted six virtual events as part of Careers in 

Construction Month. Four events focused on highlighting different construction companies, these 
included EC Electric, Power Systems West, Raimore Construction, and Todd Construction. And additional 
two events focused on apprenticeship and include a registered apprenticeship panel and a panel of 
current apprentices. In total over 500 students, teachers and career counselors participated in these 
events. These events also allowed us to establish a working relationship with several groups that will 
result in a stronger 2021 CICM event. AGC also helped promote a registered apprenticeship event in 
Rogue Valley. This event provided opportunities for the community to learn about opportunities in the 
Rogue Valley, this included the new apprenticeship recently started by JB Steel. 

 
Construction Workforce Coalition Update 

• The Coalition will meet virtually on November 18. This meeting will include an update on AGC DEI 
activities, a recap of CICM and NAW activities and a session from Oregon Department of Education which 
will discuss the available funding options for CTE programs as they navigate curriculum challenges during 
COVID and virtual learning. 

 

Portland Clean Energy Fund Grant 
• AGC is working with NAMC and Quinn Thomas to submit a grant proposal to the Portland Clean Energy 

Fund. The proposed project includes funding to support a digital marketing campaign that targets people 
of color, women, and the chronically under-employed. These funds would support the development of 
digital content and paid advertising across social media and websites. The project would also link directly 
with AGC wider efforts to establish a comprehensive digital marketing campaign. Applications are due on 
November 23 and announcements are made in February 2021. This is a annual fund that could help offset 
campaign costs each year.  

 

Respectful Workplace Training Review Committee 
• AGC participated on this committee of diverse industry-aligned stakeholders to review several currently 

used respectful workplace training models for the construction industry across the Pacific Northwest. The 
objective was to recommend a training that could be implemented and scaled within the Portland region. 
The committee recommended two programs: Green Dot & Rise Up. A convening was held on October 1st 
to communicate the findings to community and industry partners. This work continues as it has direct ties 
to two initiatives AGC has recently adopted: Safe from Hate and the Culture of Care, both of which include 

Workforce & Professional Development   
November 2020  

 



component to promote a positive worksite culture. AGC’s workforce efforts closely align with the new 
Diversity, Equity, and Inclusion Council.   

 
Community College Partnerships 

• Because of increased member interest in registered apprenticeship programs, we have pulled together a 
consortium of community colleges who are eager to help develop a statewide entry-level registered 
apprenticeship program.  The steering committee includes seven community colleges: Portland CC, Rogue 
CC, Klamath CC, Linn-Benton CC, Chemeketa CC, Lane CC, Tillamook Bay CC. Since Knife River’s new 
training center plays a big part of this statewide initiative, they are also on the steering committee.  If you 
are interested in participating, let Frosti know. 

 
National Apprenticeship Event 

• On November 17, AGC partnered with Oregon Building Congress and WESD, for a statewide event focused 
on careers in construction and featuring sessions with apprentices in different trades. As of November 16, 
there were over 175 students registered outside the Portland Metro area.  More details to come. 

 

Educator Externship  

• Data collected by Willamette ESD showed that despite the Externship being predominantly 
virtual, 93% of respondents said the experience included information they could share to better 
prepare their students for careers in the construction industry; 92% identified skills requested by 
employers and planned to incorporate those into the classroom; 97% said they would 
recommend the experience to co-workers.  

• Evergreen School District sent a thank you video for the project based learning kits that were 
mentioned in the last memo.  
 

Community Service Award 

• Frosti and AGC were awarded the inaugural Willamette ESD Community Partnership Award for 
out contributions to the ESD and schools statewide. 
 

 
 
 
 



2020 – 2021 APPROACH 

1

500,000
18-30 yr., old non-
college degree
workers in OR and 
SW WA

• impactful brand
• organic social
• grassroots social/digital
• influencer activations
• paid search and digital advertising

• mobile-first website
• stellar visuals
• clear, concise recruitment details
• compelling content and case studies

• referrals to training and entry-level 
positions

• member careers toolkit



Summary of Propose Communication Plan 2021 

Build-Oregon Brand Refresh
• Brand Guide
• Brand Logo & Taglines
• Website Design & Content
• Photography
• Social Media Branding

Campaign Development
• Creative Campaign & Asset Development
• Campaign Landing Pages

Activation – 1 M impression and 10k Clicks
• Paid Social, Google Search, Digital Display, Influencers
• Build-Oregon Social Strategy & Content
• Members Toolkit
• Reporting



Package A Package B Package C

Brand Discovery X X X
Brand Guide X X X
Brand Logo & Tagline Options redesign adjustments X
Website Design & Content advanced basic X
Photography Library 2 day shoot/100 images 1-day shoot/50 images 2 day shoot/100 images
Video Content X X
Markting Collateral X
Social Media Branding X X
Project Coordinaton X X X

Cost $92,800 $54,300 $58,560

Creative Campaign Development X X X
Creative Campiagn Assets X X X
Campaign Landing Pages X X X
Skilled Worker Testimonials X X
High School Poster Creative X X
Jobsite Signage Creative X X
Project Management X X X

Cost $70,000 $65,000 $17,250

Total
28.4m impression

37k clicks
15.2m impression

23k clicks
1m impressions

10k clicks
Paid Social X X X
Google Search X X X
Programmatic Display & Video X X X
High School Ad Placement X X
Influencer Activations X X X
Jobsite Sigange Printing X X

Skilled Worker Testimonials 10 5 ?
BO Social Strategy X X X
BO Social Content X X
Member Social Strategy X X
Member Social Content X
Member Careers Toolkit X X
Members Careers Toolkit Training X X
Project Management X X X
Reporting X X X

Cost $543,500 $320,550 $87,085
TOTAL $706,300 $439,850 $162,895

Notes:
Brand refresh and Website Resign will more closely match package A
Can use video content and testimonials from Trading Card project
Member activation and grassroots strategy can transition to AGC team
Flexibilty built into activiation component

Brand Refresh

Campaign Development

Activation



 

 

 

 

ENGAGE 



Category Number

GC 230

SC 392

IA 76

PA 82

Other 35

Total 815

Region Number

Central 30

Eastern 20

Metro/SW WA 470

Northwest 199

Southeast 1

Southwest 78

Out of Area 17

GC: 230…

SC: 392
49%

IA: 76
9%

PA: 82 10%

Other: 35
4%

GC

SC

IA

PA

Other

Membership Type

Total Membership: 815

Central
4%

Eastern
2%

Metro/SW WA
58%

Northwest
24%

Southeast
0%

Southwest
10%

Out of Area
2%

Members by Region

Central

Eastern

Metro/SW WA

Northwest

Southeast

Southwest

Out of Area



10/31/2020

General Cont.

Classification Central Eastern

Metro/

SW 

WA

North 

West

Out  

of  

Area

South 

East

South 

West Total

$0 - $1 Million 0 1 13 5 1 0 9 29

$1 - $2 Million 2 0 6 6 0 1 2 17

$2 - $5 Million 5 2 19 13 0 0 5 44

$5 - $10 Million 1 3 9 15 0 0 6 34

$10 - $15 Million 1 1 13 7 1 0 4 27

$15 - $20 Million 1 1 8 4 0 0 1 15

$20 - $45 Million 2 0 21 12 0 0 3 38

$45 - $65 Million 0 0 2 2 0 0 0 4

Over $65 Million 0 0 16 6 0 0 0 22

TOTAL FOR GC 12 8 107 70 2 1 30 230

Specialty Cont.

Classification Central Eastern

Metro/

SW 

WA

North 

West

Out  

of  

Area

South 

East

South 

West Total

$0 - $1 Million 2 3 26 16 1 0 10 58

$1 - $2 Million 1 1 22 18 0 0 5 47

$2 - $5 Million 2 2 74 29 2 0 9 118

$5 - $10 Million 5 1 33 19 1 0 4 63

$10 - $15 Million 0 0 24 6 2 0 2 34

$15 - $20 Million 2 0 9 7 0 0 1 19

$20 - $45 Million 1 0 29 3 1 0 1 35

Over $45 Million 0 0 15 3 0 0 0 18

TOTAL FOR SC 13 7 232 101 7 0 32 392

Industry Assoc.

Classification Central Eastern

Metro/

SW 

WA

North 

West

Out  

of  

Area

South 

East

South 

West Total

0-20 Employees 2 2 17 4 0 0 1 26
21-50 Employees 0 2 18 4 0 0 4 28
Over 50 Employees 0 0 18 4 0 0 0 22
TOTAL FOR 

EMPLOYEES

2 4 53 12 0 0 5 76

Classification Central Eastern

Metro/

SW 

WA

North 

West

Out  

of  

Area

South 

East

South 

West Total

Professional 
Associate

1 0 60 9 6 0 6 82

Affiliate 0 0 0 0 0 0 0 0
Emerging Small 
Business

0 0 0 0 0 0 0 0

Honorary Member 2 1 12 6 2 0 5 28

Mentor Protege 0 0 6 1 0 0 0 7
TOTAL 3 1 78 16 8 0 11 117

Central Eastern

Metro/

SW 

WA

North 

West

Out  

of  

Area

South 

East

South 

West Total

GRAND TOTAL 30 20 470 199 17 1 78 815

Membership Marketing Activities

For the Month of October 2020



 

 
 

 

    AGC Membership Status Report 
 
  

 
 

October 2020 
 

New Members 
Classificatio

n 
Company Work Type Location 

SC Emmert International Transportation 
Trucking and Hauling 

Clackamas, OR 

MP-GC Evergreen Developers General Contractors 
Special Construction 
Earthwork 
Utilities 
Waterways and Marine Construction 

Oregon City, OR 

MP-GC I&H Construction, Inc. General Contractors 
General Requirements 
Existing Conditions 
Concrete  
Special Construction 

Gresham, OR 

SC K & E South Coast, Inc. Earthwork 
Utilities 
Transportation 

Coos Bay, OR 

GC Myri Industries, Inc. General Contractor 
General Requirements 
Finishes 
Furnishings 

Portland, OR 

MP-SC Pac Green Landscape Special Construction Woodburn, OR 
SC Pro Painting Services, LLC Finishes McMinnville, OR 

MP-GC R.J. Ramos Construction, Inc. General Contractor 
Thermal and Moisture Protection 
Finishes 
Specialties 
Electrical 

Portland, OR 

IA Waste Connections Material Processing and Handling Vancouver, WA 
MP-GC Williams 3T Contracting, LLC General Contractors 

General Requirements  
Existing Conditions 
Finishes  

 

    

 
Resignations/Terminations 

Classification Company Resignation Code 

ESB Port of Portland – Navigation Division A 
SC Portland Mechanical Construction, Inc. I 



 

Reinstatements 
Classification Company  

   
   

Classification Change 
  
  

 Legend for Termination Codes: 
  A – Non-payment of dues 
  B – Dues too high 
  C – Out of business 
  D – Economic conditions/no work in area 
  E – Joined similar association 
  F – Does not utilize products & services 
 

 G – Lack of time to participate 
 H – Dissatisfied with AGC 
 I – Other (Retire, Death, Merger, Etc.) 
 J – Healthcare benefit costs 
 K –Workers Comp issues 
 L –Did not meet networking expectations 
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ENGAGE STRATEGIC OBJECTIVE UPDATE 
 
 
Date:  November 13, 2020 
 
To:  AGC Executive Committee 
 
From:  Ali Gadbaugh, Member Engagement Manager 

Viktoria Schulz, Event Manager  
 
Membership: 

• At the close of October, the chapter finished with 815 members overall.  

• The chapter gained 10 new members for the month of October alone: 
o GC = 1 

o SC = 3 

o IA = 1 

o Mentor Protégé (GC) = 4 

o Mentor Protégé (SC) = 1 

• As of today’s date, the chapter has added an additional 4 new members for the month of November. 
Several are in the queue or have expressed interest in joining in December or January due to open 
enrollment for health insurance benefits.  

 
CLC: 

• The CLC had planned to host its first ENGAGE Leadership Series speaker session on Monday, November 

9 at Perlo Construction. It was supposed to be a rescheduled session from March (flyer attached). 

However, due to Governor Brown’s “pause” on social activities and the uptick in COVID-19 cases, the 

council regretfully had to cancel the event yet again. Our hope is to resurrect this session again in 2021 

as we work to transition to “hybrid” gatherings (partially in-person and partially virtual). 

• The 2021 CLC steering committee has been selected (org chart attached). Evan Clemson with Advanced 

American Construction will be transitioning to the chair for 2021, and Lainee Perala with Perlo 

Construction will move into the vice chair (Lainee also serves on the AGC of America national CLC 

steering committee). We are excited to welcome Rich Spratt (J R Merit, Inc.) and Tom Pykonen (P & C 

Construction) to the steering committee as well. 

• The 2021 steering committee kickoff meeting will be held via Zoom on Wednesday, December 9. We are 

looking forward to getting back to the drawing board to plan some great events for 2021 and expand 

our community service reach. 
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Specialty Contractors Council: 

• The Specialty Contractors Council will host its final session of 2020 on Wednesday, November 18 via 
Zoom (flyer attached). As of today, there are 60 people registered for the session, which is the largest 
turnout for the year and one of the largest ever for the council. 

• We will be continuing our monthly education sessions in 2021 and attempting to transition back to in-
person livestreaming when possible. 
 

Associates Council: 

• The Professional and Industry Associates Council hosted its final Zoom webinar of 2020 on Thursday, 

October 22 (flyer attached).  The webinar, a partnership with HR Answers, focused specifically on 

navigating HR and employment issues in light of the pandemic. We had 75 registered for the session and 

roughly 50 in attendance. 

• The 2021 Associates steering committee has been selected (org chart attached). Josh Tompkins with 

Dick’s Auto Group will be transitioning to the chair for 2021, and Benny Carlascio with Sunstate 

Equipment Company will move into the vice chair. We are excited to welcome Brian Shahum (Brown & 

Brown Northwest), Juan Coronel (Free Agent PDX), and Bill Smith (Parker Smith & Feek, Inc.) as 

subcommittee members-at-large. 

• The 2021 steering committee kickoff meeting will be held via Zoom on Thursday, December 10. We are 

looking forward to getting back to the drawing board to plan some great events for 2021 and expand 

our community service reach. 

 
Central Oregon Area Council: 

• Central Oregon Area Council activity is currently on hold due to the pandemic. A 2021 planning call with 
the council chair and vice chair will be scheduled at the end of November so we can start brainstorming 
ideas for council activity next year. 
 

North Coast Area Council: 

• The North Coast Area Council hosted a regional legislative update on Tuesday, November 10 at Baked 

Alaska in Astoria (flyer attached). It was a post-election panel discussion with Legislative Forum co-chairs 

Dee Burch and Tom Gerding and AGC public affairs director John Rakowitz. 

• A 2021 planning call with the council chair and vice chair will be scheduled at the end of November so 

we can start brainstorming ideas for council activity next year. 

 

Klamath Area Council: 

•  The Southern Oregon Golf Tournament is Friday, June 4 

 
Rogue Valley Area Council: 

• The council is discussing a possible Safety and HR Townhall 

• The Southern Oregon Golf Tournament is Friday, June 4 

 
Centennial Committee: 

• The full centennial committee has met and reviewed this year’s work and the plan for 2021  

• The storytelling Sub-Committee has signed a contract with the Historical Research Associates, Inc. who 

we will be working with on the research, design, and production of the traveling exhibit and centennial 
book (to be completed Q4 of 2021) 

• A research taskforce to support the exhibit and book has been created 
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• The marketing and promotions committee is developing a marketing plan and will be launching a 

branded store  

• Event focused subcommittee have added additional members and will spend 2021 planning events 

 



Quarterly Council Meetings
CHAIR: 

Jeremy Vermilyea, 
Vermilyea Law, PC 

Philanthropic/Community Project 
CHAIR: 

Linda Moore, 
Building Material Specialties, Inc. 

AGC STAFF LIAISON: 
 

Ali Gadbaugh, 
Member Engagement

Manager 

Immediate
PAST Co-CHAIRs: 

      Gary Christensen, 
Miller Nash Graham & Dunn PC 

Angie Otto, Ball Janik LLP 

Paige Spratt, 
Schwabe Williamson & Wyatt 

 

Steering Committee
CHAIR: 

Josh Tompkins, 
Dick’s Auto Group 

 

Steering Committee
VICE CHAIR: 

Benny Carlascio, 
Sunstate Equipment Co., Inc 

 

Networking Events
 

Stefan Englehardt, 
Brown & Brown

Northwest 

Networking Events
 

Juan Coronel, 
Free Agent PDX 

AGC Oregon-Columbia Chapter 
Professional and Industry Associates Council 

2021─2022 Steering Committee 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

  

Quarterly Council
Meetings 

VICE CHAIR: 

Andrew Choruby, 
Anchor Insurance and

Surety, Inc. 

Networking Events 
CHAIR: 

Mary McMahon, 
CNA Surety 

 
  
 Networking Events 

VICE CHAIR: 

Stacey Poirier, 
Travelers Bond 

 

 

Philanthropic/
Community Project

VICE CHAIR: 

Jared Blickenstaff, 
Power Rents LLC 

Philanthropic/
Community Project

 

Andrew Gibson, 
Stoel Rives LLP 

Philanthropic/
Community Project

 

Bill Smith, 
Parker Smith & Feek 

 

Quarterly Council 
Meetings 

MEMBER-AT- 
LARGE: 

Brian Shahum, 
Brown & Brown Northwest 

Quarterly Council 
Meetings 

MEMBER-AT- 
LARGE: 

Tommy Elrod, 
Merrill Lynch 



PAST CHAIR: 

Josh Smith 

HP Civil, Inc. 

 

STUDENT 
REPRESENTATIVE 

(Oregon Tech): 

TBD 

AGC Staff Liaison: 

Ali Gadbaugh, 

Member 

Engagement 

Manager 

CHAIR: 

Evan Clemson 
Advanced 

American 

Construction 

 

VICE CHAIR: 

Lainee Perala 
Perlo Construction 

STUDENT 
REPRESENTATIVE 
(Oregon State): 

TBD 

AGC Oregon-Columbia Chapter 

Construction Leadership Council 

2021 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

STEERING 

COMMITTEE: 

Rich Spratt 

J R Merit, Inc. 

 STEERING 

COMMITTEE: 

Tom Pykonen 

P & C 

Construction Co. 

STEERING 

COMMITTEE: 

Paul Rovianek 

Andersen 

Construction 

 STEERING 

COMMITTEE: 

Jeff Nakashima 

Fortis 

Construction 

STEERING 

COMMITTEE: 

Geneva 

Stegemoller 

The Partners Group 

 STEERING 

COMMITTEE: 

Jared Cooper 

Fortis Construction 

 STEERING 

COMMITTEE: 

Quinn Steelman 

Ness Campbell 

Crane + Rigging 

 



Monday, November 9, 2020 · 5:30–7:30 pm

Perlo Construction
11450 SW Amu Street Tualatin, OR 97062

T H E  C L I M B :
B U I L D I N G  A

B U S I N E S S  F R O M
T H E  G R O U N D  U P
Join us for an education session with:

TIM KERR
Vice President,

Kerr Contractors, Inc.

BRENT KERR
Founder & President,
Kerr Contractors, Inc.

E N G A G E :  L E A D E R S H I P  S E R I E S

This event is limited to 25 people, so register today to reserve your spot!
Masks required; social distancing strictly enforced.

www.agc-oregon.org
For questions and information about registration, contact Ali Gadbaugh: alig@agc-oregon.org or 503-685-8308



BUILD A BETTER HOME.

RELYING ON YOUR HR

PRACTICES AND POLICIES

DURING A PANDEMIC

WHEN

Thursday, October 22, 2020  |  7:30–9:00 am

WHERE

ZOOM Webinar

presented by the Professional and Industry Associates Council

REGISTRATION IS REQUIRED;SPACE IS LIMITED. SIGN UP TODAY TO RESERVE YOUR SPOT!
Contact  Ali  Gadbaugh :  al ig@agc -oregon .org  or  503 -685 -8303 .

LAURIE
GRENYA

HR
ANSWERS

With COVID-19 , the changes in your
workplace will just keep coming . You are
trying to work your way through best
practices with health concerns , personnel
with business needs , and then you also
must navigate both state and federal
legislation , updated guidelines , and
executive orders on what and when

things apply to you as an employer . Your
employees are an invaluable resource to
the success of your organization , and the
new federal protections are intended to
protect both them and your organization
from further spread of the virus .

This program is designed to assist you with using the
good processes and policies you have in place to navigate
the realities of a new illness impacting your employees.



SPECIALTY CONTRACTORS COUNCIL

This session is FREE for AGC members. This session earns two credit hours for your CCB licensing requirement.

"STUPID" THINGS SUBS DO

W E D N E S D A Y ,  N O V E M B E R  1 8 ,  2 0 2 0
7:00–9:00 AM

ZOOM WEBINAR

Do you ever wonder how you match up to your competition? For this last
meeting of 2020, we will have a few experienced project managers tell us
things that we usually don’t get to hear. 

PMs have general contractor wrap-up meetings at the end of the job where
they discuss the performance of the subs, and if you have a relationship with
the PM, you would most likely hear about it—but not always! 

This is a good chance to look at ourselves through their eyes. It may surprise
you what things some subs do on a jobsite…the “stupid” things that some
subs do!

REGISTER ONLINE AT WWW.AGC-OREGON.ORG

Take the Looking Glass Challenge!

Ted Jeffery, Senior Project Manager, Emerick Construction
Jacob Ervin, Project Manager, Mortenson Construction
Jason Asher, Site Supervisor, P & C Construction

speakers:



Nekst Event 
Private Event Contract 

Event Date:  Tuesday, November 10th, 2020 

Type of Event:  Dinner 

Number of Guests: 20 

Time of Event:  5:30 to 7:30 

Customer Name: Ali Gadbaugh 

Contact Person: Ali 

Contact Phone:  Wk: 503-522-1104 

Contact Email: alig@agc-oregon.org 

Billing Address:  9450 SW Commerce Circle #200 Wilsonville, OR. 97070 

Cost Per Person: See following page for menu and cost breakdown 

Deposit Due Date: $500.00 deposit paid.  Balance due at confusion of function.  

Client Signature: ______________________________ Date:_________________ 

Terms of This Contract:  A $500.00 deposit is required at time of booking to secure date.  This deposit is non-
refundable.  The balance will be due at the conclusion of the event.  A guaranteed count of guests is required 5 
days prior to the event after which time any additional guests may require an additional charge of one and one 
half times the menu price.  There will be no adjustment in cost if the actual count is less than the guaranteed 
count.  Forms of payment accepted are: Cash, company check, Visa, MasterCard, Discover Card or American 
Express.  Please make checks payable to Baked Alaska. 

 

Thank you for choosing Nekst Event, we look forward to working with you.

Baked Alaska/Nekst Event 
1 12th St. Suite 1 
Astoria, Oregon 97103 
Ph: 503-298-0838 
Email: chefholen@nekstevent.com

mailto:chefholen@nekstevent.com
mailto:chefholen@nekstevent.com


Tuesday, November 10th, 2020 
AGC Dinner 

Minestrone soup, house baked baguette, compound butter 

Black pepper sous-vide New York Strip, blue cheese, sea salt roasted baby potatoes,  
seasonal vegetables, red wine demi-glace, rosemary 

Chocolate pot de creme, fresh whip, candied hazelnuts 

*Vegetarians can be accommodated upon request 

Cost Breakdown: 
Annex Rental fee: $500.00 
Food: $60.00 per person 
Food Gratuity: 20% 
Wine:  Available at $40.00 per bottle.  Wine to be opened upon guest request. 
Beer: Available in in 12 ounce ($5.00) and 16 ounce cans ($6.00) 
Liquor:  Available on guest request.  Limited mixers available 
N/A Beverages:  Sparkling waters available at $3.00 each, Juice and Ice-T at $4.00.   
All are single serve package.  French press coffee at $3.00. 
Beverage gratuity: 20% 

Social Distance Protocols: 
*To ensure the health and safety of our guests and staff, we will be seating 10 guests maximum per table (2 
tables, six feet+ apart with a maximum total guest count of 20.   
*We ask that all guest are instructed to wear masks and maintain social distancing when possible.  Guests may 
remove masks when eating and drinking only.  If a guest does not have a mask, we will provide one for them.  
All food will be served individually plated.  All beverages will be served directly to guests at tables.   
*We ask that all guests be seated upon arrival and attempt to remain seated throughout the duration of the 
dinner. 
*There will be only one Server and one Chef for this event. 

Thank you for choosing Nekst Event, we look forward to working with you.
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2021 EVENT UPDATE 
 
 
Date:  November 19, 2020 
 
To:  AGC Board of Directors 
 
From:  Viktoria Schulz, Events Manager 
 

 

 

2021 Events 
 

Event  Date Location 

Annual Business Meeting  February 5, 2021 Salem Convention Center 

Hybrid 

AGC | ODOT Meeting February 19, 2021 Virtual 

Southern Oregon Golf 

Tournament 

June 4, 2021 Running Y Ranch Resort 

Top Shot June 22, 2021 Mid-Valley Clays 

AGC Golf Tournament July 14, 2021 Langdon Farms Golf Course 

AGC Wide Open Golf 

Tournament 

August 5, 2021 Salishan Golf Course 

Summer Convention August 5–7, 2021 Salishan Resort 

Hybrid 

 



 

 

 

 

SAFETY 



Created 11/13/2020 

  COVID-19 Exposure Risk Assessment 
All employers must conduct a COVID-19 exposure risk assessment, without regard to the use of personal protective equipment, 
masks, face coverings, or face shields. Employers with more than ten employees must have a written exposure risk assessment. If an 
employer has multiple facilities that are substantially similar, its assessment may be developed by facility type rather than site-by-site 
so long as any site-specific information that affects employee exposure risk to COVID-19 is included in the assessment. 

Company Name: ___________________________________________________  Date: ___________________________ 

Risk Assessor: ____________________________________________  Job Title: _________________________________ 

Phone Number: ______________________   Email: _______________________________________________________ 

Location(s): ☐ Office ☐ Shop  ☐Yard  ☐Field Operation 

Job Classifications Evaluated: 

☐Project Manager ☐Superintendent ☐Foreman ☐Operator ☐Laborer

☐Project Engineer ☐Receptionist ☐Intern ☐Accountant ☐Estimator

☐Bid Coordinator ☐Tech Support ☐Admin Assistant ☐Safety Director ☐Human Resources

☐Mechanic ☐Manager ☐Welder ☐Fabricator ☐Office Manager

☐Other(s):________________________________________________________________________________________

This risk assessment must address the following questions related to potential employee exposure to COVID-19 in the workplace: 

Can employees telework or otherwise work remotely? 

_________________________________________________________________________________________________ 
How are employees encouraged or empowered to use those distance work options to reduce COVID-19 transmission at 
the workplace? 

__________________________________________________________________________________________________ 
What are the anticipated working distance between employees and how might those physical working distances change 
during non-routine work activities? 

__________________________________________________________________________________________________ 

What is the anticipated working distance between employees and other individuals and how might those working 
distances change during non-routine work activities? 

__________________________________________________________________________________________________ 
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How have the workplace or employee job duties, or both, been modified to provide at least 6-feet of physical distancing 
between all individuals? 
 
 
__________________________________________________________________________________________________ 
How are employees and other individuals at the workplace notified where and when masks, face coverings, or face 
shields are required and how is policy enforced and clearly communicated to employees and other individuals? 

 
 
__________________________________________________________________________________________________ 
How have employees been informed about the workplace policy and procedures related to reporting COVID-19 
symptoms? 
 

 
__________________________________________________________________________________________________ 
How might employees who are identified for quarantine or isolation as a result of medical removal under this rule be 
provided with an opportunity to work at home, if such work is available and they are well enough to do so? 
 

 
__________________________________________________________________________________________________ 
How have engineering controls such as ventilation (whether portable air filtration units equipped with HEPA filters, 
airborne infection isolation rooms, local exhaust ventilation, or general building HVAC systems) and physical barriers 
been used to minimize employee exposure to COVID-19? 
 
 
__________________________________________________________________________________________________ 

How have administrative controls (such as foot-traffic control) been used to minimize employee exposure to COVID-19? 
 
 
__________________________________________________________________________________________________ 

What is the procedure or policy for employees to report workplace hazards related to COVID-19? How are these hazard 
reporting procedures or policies communicated to employees? 
 
 
__________________________________________________________________________________________________ 
How are sanitation measures related to COVID-19 implemented in the workplace? How have these sanitation practices 
been explained to employees and other individuals at the workplace?  

 
 
 
__________________________________________________________________________________________________ 
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How have the industry-specific or activity-specific COVID-19 requirements in Appendix A of this rule and applicable 
guidance from the Oregon Health Authority been implemented for workers? How are periodic updates to such Oregon 
Health Authority guidance documents incorporated into the workplace on an on-going basis?  

 
 
__________________________________________________________________________________________________ 
In settings where the workers of multiple employers work in the same space or share equipment or common areas, how 
are the physical distancing; mask, face covering, or face shield requirements; and sanitation measures required under 
this rule communicated to and coordinated between all employers and their affected employees? 
 

 
__________________________________________________________________________________________________ 
How can the employer implement appropriate controls that provide layered protection from COVID-19 hazards and that 
minimize, to the degree possible, reliance on individual employee training and behavior for their efficacy? 
 
 

 
__________________________________________________________________________________________________ 
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2021 BUDGET REVIEW 



2021 BUDGET MEMO 
October 28, 2020 

Pages 4–5: P&L Presentation 

On pages 4 and 5 are two different versions of the 2021 budget presentation. Page 4 is the profit and loss budget 
presentation that we currently use. Page 5 is a slightly different presentation that consolidates the results of the 
Facilities and Reserve investments on Page 4 from seven lines, to three lines on page 5. You will notice that the 
bottom-line Total Increase/(Decrease) on page 4 of ($14,712) appears about three quarters of the way down page 
5 above the solid bolded line. On page 5 a section at the bottom has been added to show additional spending 
initiatives the Executive Committee or Board would like to propose that are beyond the staff driven budget above. 

Revenue 
• Dues revenue: This draft has a cautiously optimistic approach with a 1% decrease in membership and

very little change in volumes. The increase projected is mainly related to the additional dues tiers that
were added for the 2021 renewal. Currently the chapter is on track to reach $3.7 million for dues revenue
in 2021. In the past two years, volume increases have accounted for about $50K to $70K in additional
dues revenue. If volumes decrease, we could expect to see the same range of decrease in revenues.

• The Charter fee’s three-year average will increase the fee by 2.93% and after we take our early payment
discount the 2021 fee will be $472,000. If anyone would like to see the calculation, please let me know
and I will send that to you.

• The PAC Funds increase is due to a slightly different presentation that shows the entire amount the
chapter gives to the PAC.

• Core Services revenue increases are mainly from interest and dividend income and an increase in UCG
expense reimbursements.

• Products and Services revenues are down from previous years. This is mainly due to limitations on in-
person events and trainings that are projected for 2021.

Expenses 
• General & Administrative expenses are budgeted below the 2020 approved budget, but with expectations 

of operations returning to a more normal level for the second half of 2021. G&A expenses usually have a 
large variance because it consolidates over 50 different GL line items.

o The large reductions in 2020 G&A were related to the cancellation of all in person events for the 
chapter after the ABM. This budget has hybrid meetings where possible, which are the most 
expensive versions for those events. It also includes golf tournaments which can only be done in 
person.

o Investments in a new website and office upgrades increased depreciation by $20K over 2020.
• Salaries have a 2% COLA increase and a bonus pool.
• Travel & Entertainment is reduced thru the first quarter in 2021, but this could change if Oregon 

mandates more closures and/or imposes further restrictions.
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• Contract labor is less than previous years mainly due to anticipated reductions in safety training and 
professional development trainer fees. The Public Affairs budget does not have the one time add from 
2020 of $25K in their contract labor GL.

• Programs is related to workforce and is slightly lower due to a re-allocation of expenses.
• The Centennial Committee plans to spend $277K of the $374K allotted budget. These expenses will show  

on their own line on the income statement. Note this will increase the Total Operating Loss from $23K, 
currently shown, to $300K.

Page 5 P & L Budget Presentation 

Investment Income 
• The investments have been consolidated to two lines. Combining the Reserve and Facilities unrealized

gains and losses to one line. Interest and Dividends are shown net of fund managers’ fees and may be
negative early in the year.

• A line has been added to show the operating and investment gain or loss.

Board or Executive Initiatives 

• This section has been added to allow a separate presentation of initiatives or motions that the board would
like to add to the existing budget. Once approved by the board, these funds will show in the Operating
Expenses and the budget will be increased to reflect these changes.

• These initiatives would be funded from the existing reserve or other net assets.

Pages 6–9: Function and GL Budgets 

There are four pages of function budgets by general ledger accounts.  
Page 6 is the 2021 function one-page Profit and Loss budget with consolidated GL groupings.  
Page 7 is the function expense budget listed by each general ledger line item. I have color coded each GL 
grouping from the function one page for ease of use.   
Pages 8 and 9 are the board approved 2020 function one page and GL grouping for your comparison. Please 
remember pages 8 and 9 are the original board approved 2020 budget and not the COVID adjusted budget.  
Pages 10 and 11 are pie charts for those who like to see a visual of function budgets by percentage. The first 
includes salaries and the second is the expenses with salaries removed. 

CHAPTER OPERATIONS AND MANAGEMENT 
• Travel and entertainment budgets are reduced through the first quarter due to COVID. With team 

members working remotely, some operational costs will be reduced. We have budgeted for upgraded 
internet capabilities and the building upgrades should be complete, so depreciation will increase for 
the next few years. This is the first budget to include the ODOT mobility stakeholder work. At the 
bottom of each column I have added the 2018 and 2019 actuals for each function. For Management 
and operations both prior years were adjusted to leave out unrealized gains/losses and the AGC 
Facilities accounting gain.
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ADVOCATE 
• Public Affairs reduced travel due to COVID. There is a reallocation in the budget for a new

photographer. The subsidy for the annual ODOT conference in February has increased to $14K from
$12K. The conference recently announced that the meeting would be virtual, and we are waiting for
further details. Legal Expenses budget went back down to $50K after last year’s one-time addition of
$25K.

SAFETY 
• Some contract labor expense was changed to a software charge. Event food and beverage relates to

the Safety & Health Council. Remember that the balance of funds received from SAIF are accounted
for in Overhead and Salaries and are not a profit to the chapter.

ENGAGE – Events, Membership, Councils and Committees 
• Events has budgeted expecting that there will be a return to modified chapter events that will likely be

scaled back to comply with state limits for capacity. There could be as much as a $50K swing in
events budgets depending on what the state allows for attendance. We have included the most
expensive scenarios for this budget.

• The Membership budget is slightly down from 2020 as travel and entertainment has been decreased
due to COVID and adjusted per actuals from previous years. The focus is going to be building on the
recruitment initiative with the Power of AGC project that was put on hold in 2020.

• Councils and Committees budgets remain relatively flat from last year.
• The Centennial Committee expects to spend $277k of the total $374K budget in 2021.

GROW 
• Some minor expenses from Workforce were moved to another department. Workforce retains $48K

for marketing and an online advertising campaign.
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2020
Board Approved Proposed

2019 2020 Annual 2021
Actual Forecast Budget Budget

Operating Revenue
Dues Revenue
General Contractor 1,652,666    1,684,146 1,655,688         1,688,825        
Specialty Contractor 1,707,427    1,764,080 1,720,548         1,788,812        
Associates 230,141        228,844            224,580            223,359           
Subtotal Dues Revenue 3,590,234    3,677,070         3,600,816         3,700,996        

AGCA Charter Fee (451,535)  (437,750)           (437,750)           (472,000)          
PAC Funds Included (269,350)  (294,000)           (299,000)           (310,000)          
Discounts Taken ‐ Dues (3,179)           ‐ ‐ 
Net Dues Revenue 2,866,170    2,945,320         2,864,066         2,918,996        

Non‐Dues Revenue
Core Services        483,330              343,812              386,806              404,470 
Product and Services 513,272        214,568            528,070            399,120           
Ore. Workers Comp Contract 1,768,961    1,861,900         1,852,900         1,909,314        
Net Non‐Dues Revenue 2,765,564    2,420,280         2,767,776         2,712,904        

Total Operating Revenue 5,631,734    5,365,600         5,631,842         5,631,900        

Operating Expenses
General & Administrative 1,432,854    1,050,659         1,490,903         1,390,044        
Salaries 3,022,046    3,191,229         3,077,511         3,243,229        
Travel & Entertainment 227,863        142,174            232,606            211,285           
Contract Labor 523,602        480,855            460,720            444,842           
Programs 122,300        132,170            128,000            120,000           
Rent 227,161        243,477            240,077            246,213           

Total Operating Expenses 5,555,826    5,240,564         5,629,817         5,655,613        

Total Operating Income / (Loss) 75,908          125,036            2,025                 (23,712)            

Non Operating Revenue
Unrealized Investment Gains/(Loss) 261,812        ‐  ‐ 
Fund Managers Fee (16,137)         (16,500)             (17,500)             (18,000)            

Sub‐Total Non Operating Income 245,674        (16,500)             (17,500)             (18,000)            

Increase/(Decrease) in Net Assets 321,583        108,536            (15,475)             (41,712)            
(excluding Facilities Fund)

Facilities Fund
AGC Center Gain/(Loss) 178,248        74,274              74,274               ‐ 
Interest and Dividend Income 82,154          20,000              17,200               45,000              
Unrealized Investment Gains/(Loss) 194,068        ‐ 
Fund Managers Fee (17,319)         (17,850)             (17,200)             (18,000)            

Total Facilities Fund Income/(Loss) 437,152        76,424              74,274  27,000 

Total Increase/(Decrease) 758,735        184,960            58,799  (14,712)            
in Net Assets (including Facilities Fund)

2nd Draft 2021 Budget
P&L Presentation
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2020
Board Approved Proposed

2019 2020 Annual 2021
Actual Forecast Budget Budget

Operating Revenue
Dues Revenue
General Contractor 1,652,666    1,684,146 1,655,688         1,688,825         0.28%
Specialty Contractor 1,707,427    1,764,080 1,720,548         1,788,812         1.40%
Associates 230,141        228,844            224,580            223,359            ‐2.40%
Subtotal Dues Revenue 3,590,234    3,677,070         3,600,816         3,700,996         0.65%

AGCA Charter Fee (451,535)      (437,750)           (437,750)           (472,000)           7.82%
PAC Funds Included (269,350)      (294,000)           (299,000)           (310,000)           5.44%
Discounts Taken ‐ Dues (3,179)           ‐ ‐                    
Net Dues Revenue 2,866,170    2,945,320         2,864,066         2,918,996         ‐0.89%

Non‐Dues Revenue
Core Services        483,330              343,812              386,806              404,470  17.64%
Product and Services 513,272        214,568            528,070            399,120            86.01%
Ore. Workers Comp Contract 1,768,961    1,861,900         1,852,900         1,909,314         2.55%
Net Non‐Dues Revenue 2,765,564    2,420,280         2,767,776         2,712,904         12.09%

Total Operating Revenue 5,631,734    5,365,600         5,631,842         5,631,900         4.96%

Operating Expenses
General & Administrative 1,432,854    1,050,659         1,490,903         1,390,044         32.30%
Salaries 3,022,046    3,191,229         3,077,511         3,243,229         1.63%
Travel & Entertainment 227,863        142,174            232,606            211,285            48.61%
Contract Labor 523,602        480,855            460,720            444,842            ‐7.49%
Programs 122,300        132,170            128,000            120,000            ‐9.21%
Rent 227,161        243,477            240,077            246,213            1.12%
Centennial Expenses 

Total Operating Expenses 5,555,826    5,240,564         5,629,817         5,655,613         7.92%

Total Operating Income / (Loss) 75,908          125,036            2,025                 (23,712)            

Investment Income
Unrealized Investment Gains/(Loss) 455,880        ‐ ‐                     ‐                    
Interest & Dividends Net of  Fees 226,946        59,924              56,774               9,000                

Gain/(Loss) Net of fees 682,826        59,924              56,774               9,000                

Total Operating & Investment Gain/(Loss) 758,734        184,960            58,799              (14,712)            

Board / Exec. Initiatives
Expected Centennial Spending (277,000)          
Workforce (150,000)          
Advocacy legal Fund (25,000)            
Diversity & Equity Council ‐                     (10,000)            

Total Extraordinary One‐time ‐                ‐                     ‐                     (462,000)          
 Board Proposed items
Total Increase/(Decrease) in Net Assets 758,734        184,960            58,799              (476,712)          

OREGON‐COLUMBIA CHAPTER
ASSOCIATED GENERAL CONTRACTORS OF AMERICA, INC.

2nd Draft 2021 Budget

% Increase 
or decrease 
from 2020 
forecast
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2nd Draft
Revenue

 Mgmt & 
Operations   Public Affairs 

 SAIF 
Contract  Events

 Membership 
Services  Workforce Training

 Councils & 
Committees 

  Labor 
Relations  Total

Dues 3,700,996          ‐    ‐                   ‐    ‐             ‐    ‐     ‐    ‐    3,700,996              

Registrations ‐  ‐    ‐        118,500  ‐    ‐                    ‐    15,100  ‐    133,600 

Sponsorships ‐  ‐    ‐        128,500  ‐    ‐                    ‐    15,000  ‐    143,500 

Education & Training Income ‐  ‐    200                  30,000  ‐    ‐            79,800  ‐    ‐    110,000 

Administrative Reimbursements ‐  ‐            1,899,114  ‐    5,300  ‐    ‐                ‐                123,000  2,027,414              

Interest & Dividends 85,000                ‐    ‐                   ‐    ‐             ‐    ‐     ‐    ‐    85,000 

Unrealized Gains & Losses ‐  ‐    ‐                   ‐    ‐             ‐    ‐     ‐    ‐    ‐ 

Grants ‐  ‐  ‐  ‐  ‐  ‐                 ‐  ‐  199,020             199,020 

Misc Income 3,600  ‐  10,000              ‐  34,620  ‐                 2,400               ‐  ‐  50,620 

AGC Center Income 8,750  8,750 

Total Revenue 3,798,346          ‐            1,909,314                277,000  39,920  ‐                 82,200                   30,100              322,020  6,458,900              

2019 Actual Revenue* 3,771,812                        22,303          1,852,900                336,504  36,664              1,413            140,104                   41,725              315,288 
2018 Actual Revenue* 3,712,319                          6,874          1,837,092                318,705  32,777              7,000            141,753                   42,595              227,739 

*Revenue Less Unrealized Gains/(Losses) & AGC Center Income

Expenses
 Mgmt & 
Operations   Public Affairs 

 SAIF 
Contract 

Events
 Membership 

Services 
Workforce Training

 Councils & 
Committees 

  Labor 
Relations 

Total

Salaries 3,243,229.00         

Travel & Entertainment 89,250                10,600               36,000              21,575                 5,350  9,400             1,200               11,750                 26,160               211,285 

Promotions and Advertising 6,550                  40,400               25,500              88,950                 8,250  115,860        2,400               76,500                 39,000               403,410 

Meetings and Seminar Expense 9,150                  700  9,000                157,700               3,600  150                5,000               28,450                 2,000                 215,750 

Office Operations 36,360                25,690               20,900              30,710                 8,350  2,450             1,700               10,150                 4,520                 140,830 

Consulting & Contract Labor Services 164,104              265,720            67,300              ‐  20,000  24,000          29,400             ‐  30,068               600,592 

Insurance  9,396                  2,400                 31,200              ‐  ‐  ‐                 ‐  ‐  ‐  42,996 

Telephone 26,556                3,460                 16,700              2,700  1,000  1,850             2,043               ‐  1,272                 55,581 

Rent 233,974              12,240               ‐  ‐  ‐  ‐                 ‐  ‐  ‐  246,213 

Grants, Donations & Gifts 700  100  600  3,000  ‐  120,000        ‐  ‐  2,000                 126,400 

 Minor Equipment repairs, Rentals, and 
Vehicle Expense  17,032                10,900               34,500              28,500                 7,800  11,960          2,360               ‐  ‐  113,052 

PAC Fund ‐  290,000            ‐  20,000                 ‐  ‐                 ‐  ‐  ‐  310,000 

Depreciation & Amortization 108,720              12,000               87,156              ‐  ‐  ‐                 ‐  ‐  ‐  207,876 

Other 28,245                4,884                 18,260              9,950  ‐  1,500             3,260               300  18,000               84,399 

Charter Fee ‐  3% disc. ‐ $30K credit 472,000              472,000 

Total Expenses 1,202,036          679,094            347,116           363,085               54,350  287,170        47,363             127,150               123,020             6,473,613              

2019 Actual Expenses  1,193,111                      644,526             388,186  369,035              58,316  301,734        79,387                            107,497  143,615           
2018 Actual Expenses 1,367,153                      573,099             385,846  349,440              43,999  295,434        66,843                              87,530  93,590              

Revenue 6,458,900              

Expenses (6,473,613)             

Net Income (14,712) 

 2021 Proposed Function Budget  
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 2021 Function Expenses by GL
2nd Draft

2019 Proposed Budget Operations Public Affairs SAIF Events Membership Workforce Safety Training Councils  Labor Relations Salaries Totals
5000 ꞏ SALARIES 3,243,229.00     3,243,229.00  

5010 ꞏ TRAVEL & ENTERTAINMENT 89,250.00          10,600.00         36,000.00        21,575.00     5,350.00          9,400.00         1,200.00           11,750.00     26,160.00           211,285.00      

5040 ꞏ COMMITTEE MEETING EXPENSE 8,500.00            700.00              1,000.00          700.00           3,600.00          150.00            ‐  3,950.00       2,000.00             20,600.00        

5080 ꞏ PRINTING 2,600.00            17,550.00         1,100.00          20,210.00     3,100.00          1,800.00         1,000.00           9,800.00       1,500.00             58,660.00        

5088 ꞏ AGC PUBLICATIONS ‐  ‐  ‐  ‐                 ‐  ‐  ‐  ‐                 ‐  ‐ 

5100 ꞏ PERIODICALS & SUBSCRIPTIONS 1,500.00            6,190.00           150.00             ‐                 750.00             ‐  ‐  ‐                 500.00                9,090.00          

5120 ꞏ POSTAGE 2,040.00            1,100.00           1,500.00          7,900.00       1,500.00          150.00            200.00               350.00           1,200.00             15,940.00        

5140 ꞏ INSURANCE 9,396.00            2,400.00           31,200.00        ‐                 ‐  ‐  ‐  ‐                 ‐  42,996.00        

5160 ꞏ LEGAL FEES ‐  50,000.00         ‐  ‐                 ‐  ‐  ‐  ‐                 10,000.00           60,000.00        

5165 ꞏ LAB FEES (SAIF CONTRACT) ‐  ‐  8,000.00          ‐                 ‐  ‐  ‐  ‐                 ‐  8,000.00          

5180 ꞏ MEMBERSHIPS 6,295.00            2,700.00           5,160.00          800.00           ‐  ‐  ‐  ‐                 500.00                15,455.00        

5200 ꞏ ADVERTISING ‐  5,400.00           6,000.00          ‐                 ‐  24,000.00       ‐  ‐                 ‐  35,400.00        

5220 ꞏ TELEPHONE 19,560.00          3,460.00           9,500.00          2,700.00       1,000.00          1,400.00         1,659.00           ‐                 1,020.00             40,299.00        

5221 ꞏ INTERNET / WEB 6,996.00            ‐  7,200.00          ‐                 ‐  450.00            384.00               ‐                 252.00                15,282.00        

5240 ꞏ CONTRACT LABOR 120,103.50        212,720.00       59,300.00        ‐                 20,000.00       24,000.00       29,400.00         ‐                 15,318.00           480,841.50      

5260 ꞏ OFFICE SUPPLIES 8,030.00            800.00              4,250.00          2,600.00       3,000.00          500.00            300.00               ‐                 1,020.00             20,500.00        

5270 ꞏ STATIONERY / FORMS 1,200.00            ‐  ‐  ‐                 ‐  ‐  ‐  ‐                 300.00                1,500.00          

5280 ꞏ STAFF / BOARD DEVELOPMENT 5,950.00            2,184.00           9,500.00          3,550.00       ‐  1,500.00         800.00               ‐                 10,000.00           33,484.00        

5281 ꞏ COMPUTER SOFTWARE 11,500.00          ‐  12,000.00        ‐                 ‐  ‐  ‐  ‐                 ‐  23,500.00        

5300 ꞏ SEMINAR EXPENSE 650.00                ‐  3,000.00          32,000.00     ‐  ‐  5,000.00           ‐                 ‐  40,650.00        

5501 ꞏ SPECIAL EVENTS 4,900.00            16,500.00         3,000.00          62,000.00     ‐  ‐  ‐  52,350.00     27,000.00           165,750.00      

5610 ꞏ PROMOTIONAL ITEMS ‐  ‐  3,000.00          16,500.00     ‐  ‐  ‐  3,200.00       ‐  22,700.00        

5630 ꞏ EVENT FOOD & BEVERAGE ‐  ‐  5,000.00          125,000.00   ‐  ‐  ‐  24,500.00     ‐  154,500.00      

5640 ꞏ PROGRAMS ‐  ‐  ‐  ‐                 ‐  120,000.00     ‐  ‐                 ‐  120,000.00      

5650 ꞏ SPONSORSHIP EXPENSE 500.00                18,500.00         9,000.00          ‐                 7,500.00          91,860.00       ‐  17,800.00     12,000.00           157,160.00      

5660 ꞏ ACCOUNTING FEES 44,000.00          3,000.00           ‐  ‐                 ‐  ‐  ‐  ‐                 4,750.00             51,750.00        

5744 ꞏ AWARDS 1,150.00            ‐  4,500.00          10,450.00     750.00             ‐  ‐  3,150.00       ‐  20,000.00        

5765 ꞏ PLANNED PROJECTS ‐  ‐  ‐  1,000.00       ‐  ‐  ‐  ‐                 ‐  1,000.00          

5800 ꞏ RENT 233,973.58        12,239.64         ‐  ‐                 ‐  ‐  ‐  ‐                 ‐  246,213.22      

5810 ꞏ SALABLE MERCHANDISE ‐  ‐  ‐  ‐                 ‐  ‐  2,400.00           ‐                 ‐  2,400.00          

5821 ꞏ TAXES - LICENSES 2,750.00            50.00                 ‐  ‐                 ‐  ‐  ‐  ‐                 ‐  2,800.00          

5830 ꞏ PRE-EMPLOYMENT EXPENSES 150.00                ‐  ‐  ‐                 ‐  ‐  ‐  ‐                 ‐  150.00             

5840 ꞏ DONATIONS & GIFTS 700.00                100.00              600.00             3,000.00       ‐  ‐  ‐  ‐                 2,000.00             6,400.00          

5845 ꞏ MISC. EQUIP. PURCHASES 1,250.00            300.00              2,500.00          600.00           ‐  ‐  ‐  ‐                 ‐  4,650.00          

5860 ꞏ REPAIRS & MAINTENANCE 7,250.00            ‐  2,000.00          ‐                 ‐  ‐  ‐  ‐                 ‐  9,250.00          

5870 ꞏ LEASE / EQUIPMENT RENTAL 2,052.00            ‐  ‐  27,900.00     ‐  ‐  ‐  ‐                 ‐  29,952.00        

5880 ꞏ INTEREST EXPENSE ‐  ‐  3,600.00          ‐                 ‐  ‐  ‐  ‐                 ‐  3,600.00          

5881 ꞏ BANK FEES / VISA DISCOUNT 16,000.00          ‐  ‐  4,600.00       ‐  ‐  2,460.00           300.00           7,500.00             30,860.00        

5889 ꞏ AUTO EXPENSE 6,480.00            10,600.00         30,000.00        ‐                 7,800.00          11,960.00       2,360.00           ‐                 ‐  69,200.00        

5993 ꞏ SUPPLIES 6,590.00            ‐  1,900.00          ‐                 ‐  ‐  200.00               ‐                 ‐  8,690.00          

5999 ꞏ DEPRECIATION 108,720.00        12,000.00         87,156.00        ‐                 ‐  ‐  ‐  ‐                 ‐  207,876.00      

730,036              389,094            347,116           343,085         54,350             287,170          47,363               127,150         123,020              3,243,229           5,691,613        

Removed from Expenses

5883 ꞏ AGCA CHARTER FEE 472,000              ‐  ‐  ‐                 ‐  ‐  ‐  ‐                 ‐  Expenses  5,691,613        

5884 ꞏ PAC FUNDS INCLUDED IN REVENUE ‐  290,000            ‐  20,000           ‐  ‐  ‐  ‐                 ‐  Charter 472,000           

PAC 310,000           

Total 6,473,613        
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Revenue
 Mgmt & 
Operations   Public Affairs 

 SAIF 
Contract  Events

 Membership 
Services  Workforce Training

 Councils & 
Committees 

  Labor 
Relations  Total

Dues 3,600,816.00     ‐    ‐                   ‐    ‐             ‐    ‐     ‐    ‐    3,600,816.00         

Registrations ‐  ‐    ‐             182,550.00  ‐    ‐                    ‐                12,650.00  ‐    195,200.00            

Sponsorships ‐  ‐    ‐             155,500.00  ‐    ‐                    ‐                14,000.00  ‐    169,500.00            

Education & Training Income ‐  ‐                 200.00  ‐    ‐   ‐         144,450.00  ‐    ‐    144,650.00            

Administrative Reimbursements ‐  ‐      1,852,700.00  ‐    8,550.00  ‐    ‐                ‐           122,556.00  1,983,806.00         

Interest & Dividends 71,200.00          ‐    ‐                   ‐    ‐             ‐    ‐     ‐    ‐    71,200.00 

Unrealized Gains & Losses ‐  ‐    ‐                   ‐    ‐             ‐    ‐     ‐    ‐    ‐ 

Grants ‐  ‐  ‐  ‐  ‐  ‐                  ‐  ‐  180,000.00       180,000.00            

Misc Income 3,600.00             ‐  ‐  ‐  34,620.00                 ‐                  2,400.00          ‐  ‐  40,620.00 

AGC Center Income 74,274.00          74,274.00 

Total Revenue 3,749,890.00     ‐      1,852,900.00           338,050.00                 43,170.00  ‐         146,850.00             26,650.00         302,556.00  6,460,066.00         

(6,460,066.00)        

Expenses
 Mgmt & 
Operations   Public Affairs 

 SAIF 
Contract 

Events
 Membership 

Services 
Workforce Training

 Councils & 
Committees 

  Labor 
Relations 

Total

Salaries 3,077,511.00         

Travel & Entertainment 96,850.00          13,350.00         41,000.00        22,975.00           11,840.00                 9,650.00       2,900.00          14,700.00            19,341.00         232,606.00            

Promotions and Advertising 10,350.00          37,400.00         28,075.00        111,000.00         7,750.00  95,300.00     2,400.00          94,475.00            51,000.00         437,750.00            

Meetings and Seminar Expense 8,600.00             950.00                7,000.00          184,650.00         ‐  180.00          4,200.00          4,850.00               2,000.00            212,430.00            

Office Operations 37,660.00          25,726.00         16,250.00        37,460.00           12,234.99                 9,176.00       3,480.00          15,725.00            3,160.00            160,871.99            

Consulting & Contract Labor Services 128,800.00        293,720.00       78,500.00        5,000.00             19,200.00                 40,000.00     58,400.00        ‐  17,250.00         640,870.00            

Insurance  9,065.00             1,887.50           31,000.00        ‐  ‐  ‐                  ‐  ‐  1,000.00            42,952.50 

Telephone 24,420.00          3,460.00           15,700.00        3,300.00             1,200.00  900.00          1,620.00          ‐  1,365.00            51,965.00 

Rent 228,167.10        11,910.00         ‐  ‐  ‐  ‐                  ‐  ‐  ‐  240,077.10            

Grants, Donations & Gifts 750.00                 100.00                1,600.00          23,000.00           ‐  128,000.00   ‐  ‐  5,000.00            158,450.00            

 Minor Equipment repairs, Rentals, and 
Vehicle Expense  18,050.00          11,100.00         41,000.00        44,150.00           12,600.00                 16,080.00     ‐  ‐  ‐  142,980.00            

PAC Fund ‐  279,000.00       ‐  ‐  ‐  ‐                  ‐  ‐  ‐  279,000.00            

Depreciation & Amortization 95,000.00          5,320.00           86,915.00        ‐  ‐  ‐                  ‐  ‐  ‐  187,235.00            

Other 26,515.00          4,484.00           19,660.00        10,150.00           7,575.00  1,980.00       4,495.00          500.00                  23,460.00         98,819.00 

Charter Fee ‐  3% disc. ‐ $30K credit 437,750.00        437,750.00            

Total Expenses 1,121,977.10     688,407.50       366,700.00      441,685.00         72,399.99                 301,266.00   77,495.00        130,250.00          123,576.00      

6,401,267.59         

Revenue 6,460,066.00         

Expenses (6,401,267.59)        

Net Income 58,798 

 2020 Board approved Function Budget  
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 2020 Function Expenses by GL

2019 Proposed Budget Operations Public Affairs SAIF Events Membership Workforce Safety Training Councils  Labor Relations Salaries Totals
5000 ꞏ SALARIES 3,077,511.00      3,077,511.00   

5010 ꞏ TRAVEL & ENTERTAINMENT 96,850.00           13,350.00         41,000.00        22,975.00      11,840.00        9,650.00         2,900.00            14,700.00      19,341.00           232,606.00      

5040 ꞏ COMMITTEE MEETING EXPENSE 8,600.00             950.00               1,000.00          850.00           ‐                    180.00             ‐                      4,850.00        2,000.00              18,430.00        

5080 ꞏ PRINTING 4,050.00             14,800.00         1,700.00          30,560.00      9,175.00          1,532.00         1,500.00            15,075.00      600.00                 78,992.00        

5088 ꞏ AGC PUBLICATIONS ‐                       ‐                      ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        ‐                     

5100 ꞏ PERIODICALS & SUBSCRIPTIONS 1,500.00             8,490.00            300.00              ‐                  59.99                ‐                   ‐                      ‐                  240.00                 10,589.99        

5112 ꞏ VIDEO TAPES ‐                       ‐                      300.00              ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        300.00              

5120 ꞏ POSTAGE 2,300.00             850.00               2,200.00          4,150.00        1,500.00          144.00             280.00                650.00           720.00                 12,794.00        

5140 ꞏ INSURANCE 9,065.00             1,887.50            31,000.00        ‐                  ‐                    ‐                   ‐                      ‐                  1,000.00              42,952.50        

5160 ꞏ LEGAL FEES 500.00                75,000.00         ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  10,000.00           85,500.00        

5165 ꞏ LAB FEES (SAIF CONTRACT) ‐                       ‐                      9,000.00          ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        9,000.00           

5180 ꞏ MEMBERSHIPS 4,765.00             2,300.00            4,160.00          800.00           2,200.00          ‐                   395.00                ‐                  500.00                 15,120.00        

5200 ꞏ ADVERTISING ‐                       5,400.00            6,000.00          ‐                  ‐                    3,820.00         ‐                      ‐                  ‐                        15,220.00        

5220 ꞏ TELEPHONE 20,580.00           3,460.00            8,500.00          3,300.00        1,200.00          900.00             1,320.00            ‐                  1,365.00              40,625.00        

5221 ꞏ INTERNET / WEB 3,840.00             ‐                      7,200.00          ‐                  ‐                    ‐                   300.00                ‐                  ‐                        11,340.00        

5240 ꞏ CONTRACT LABOR 85,100.00           215,720.00       69,500.00        5,000.00        19,200.00        40,000.00       58,400.00          ‐                  2,500.00              495,420.00      

5260 ꞏ OFFICE SUPPLIES 7,450.00             1,300.00            4,250.00          2,750.00        1,500.00          500.00             600.00                ‐                  1,000.00              19,350.00        

5270 ꞏ STATIONERY / FORMS 1,200.00             236.00               ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  600.00                 2,036.00           

5280 ꞏ STAFF / BOARD DEVELOPMENT 5,250.00             2,184.00            10,000.00        3,550.00        5,375.00          1,800.00         800.00                ‐                  6,000.00              34,959.00        

5281 ꞏ COMPUTER SOFTWARE 12,980.00           ‐                      6,000.00          ‐                  ‐                    7,000.00         ‐                      ‐                  ‐                        25,980.00        

5300 ꞏ SEMINAR EXPENSE ‐                       ‐                      3,000.00          32,000.00      ‐                    ‐                   4,200.00            ‐                  ‐                        39,200.00        

5501 ꞏ SPECIAL EVENTS 6,500.00             14,500.00         5,075.00          81,050.00      2,000.00          ‐                   ‐                      73,100.00      27,000.00           209,225.00      

5610 ꞏ PROMOTIONAL ITEMS ‐                       ‐                      3,000.00          16,500.00      ‐                    ‐                   ‐                      3,500.00        10,000.00           33,000.00        

5630 ꞏ EVENT FOOD & BEVERAGE ‐                       ‐                      3,000.00          151,800.00   ‐                    ‐                   ‐                      ‐                  ‐                        154,800.00      

5640 ꞏ PROGRAMS ‐                       ‐                      ‐                    ‐                  ‐                    128,000.00     ‐                      ‐                  ‐                        128,000.00      

5650 ꞏ SPONSORSHIP EXPENSE 500.00                17,500.00         9,000.00          ‐                  5,000.00          91,480.00       ‐                      14,550.00      14,000.00           152,030.00      

5660 ꞏ ACCOUNTING FEES 43,200.00           3,000.00            ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  4,750.00              50,950.00        

5744 ꞏ AWARDS 3,350.00             ‐                      5,000.00          13,450.00      750.00              ‐                   ‐                      3,325.00        ‐                        25,875.00        

5765 ꞏ PLANNED PROJECTS ‐                       ‐                      ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  9,640.00              9,640.00           

5800 ꞏ RENT 228,167.10        11,910.00         ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        240,077.10      

5810 ꞏ SALABLE MERCHANDISE ‐                       ‐                      ‐                    ‐                  ‐                    ‐                   2,400.00            ‐                  ‐                        2,400.00           

5821 ꞏ TAXES - LICENSES 2,650.00             50.00                 ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        2,700.00           

5830 ꞏ PRE-EMPLOYMENT EXPENSES 150.00                ‐                      1,000.00          ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        1,150.00           

5840 ꞏ DONATIONS & GIFTS 750.00                100.00               1,600.00          23,000.00      ‐                    ‐                   ‐                      ‐                  5,000.00              30,450.00        

5845 ꞏ MISC. EQUIP. PURCHASES 1,500.00             500.00               2,500.00          ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        4,500.00           

5860 ꞏ REPAIRS & MAINTENANCE 7,050.00             ‐                      2,500.00          ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        9,550.00           

5870 ꞏ LEASE / EQUIPMENT RENTAL 3,020.00             ‐                      ‐                    44,150.00      ‐                    ‐                   ‐                      ‐                  ‐                        47,170.00        

5880 ꞏ INTEREST EXPENSE ‐                       ‐                      5,500.00          ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        5,500.00           

5881 ꞏ BANK FEES / VISA DISCOUNT 16,500.00           ‐                      ‐                    5,800.00        ‐                    ‐                   3,300.00            500.00           7,500.00              33,600.00        

5889 ꞏ AUTO EXPENSE 6,480.00             10,600.00         36,000.00        ‐                  12,600.00        16,080.00       ‐                      ‐                  ‐                        81,760.00        

5993 ꞏ SUPPLIES 5,380.00             ‐                      500.00              ‐                  ‐                    ‐                   200.00                ‐                  ‐                        6,080.00           

5999 ꞏ DEPRECIATION 95,000.00           5,320.00            86,915.00        ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        187,235.00      

684,227.10        409,407.50       366,700.00      441,685.00   72,399.99        301,086.00     77,495.00          130,250.00   123,756.00         3,077,511.00      5,684,517.59   

Removed from Expenses
5883 ꞏ AGCA CHARTER FEE 437,750.00        ‐                      ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        Expenses  5,684,517.59   

5884 ꞏ PAC FUNDS INCLUDED IN REVENUE ‐                       279,000.00       ‐                    ‐                  ‐                    ‐                   ‐                      ‐                  ‐                        Charter 437,750.00      

PAC 279,000.00      

Total 6,401,267.59   
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